YOU DREAM

® This is LG Display's second corporate sustainability report since 2012.This was prepared to

re— present its sustainability management status to internal and external stakeholders and meet
e _) the stakeholders’expectations and demands.

Reporting Period and Scope

® This report covers LG Display's performances and activities from January 1 through

2012-2013 LG Display Sustainability Report

December 31,2012, and some additional information from the first quarter of 2013 where

it was deemed necessary. Quantitative performances for recent three years were presented

to show time-series trends. The between-year variation data were based on the final date of

each fiscal year (December 31), and more information on reporting period were specified Y
where necessary.

We aimed to report all aspects of our head office in Seoul and domestic worksites in Gumi

and Paju. We have five overseas worksites (Nanjing, Guangzhou, and Yantai in China, Poland,

and Mexico); of these, Nanjing and Guangzhou worksites reported environmental and

social performances and others reported economic performances. Overseas worksites were

included in the reporting scope for the first time this year. We plan to report sustainability

performances of all worksites at home and abroad in all aspects in the future.

Reporting Principle
@ This report was prepared based on the GRI G3.1 Guideline. To read about our activities in
the areas specified by the GRI, please refer to detailed guideline index on page 90.To enhance
the credibility of the reporting process and information, LG Display conducted a third party
assurance through an independent, specialized institution. The assurance report can be
V4
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found on page 96.

For More Information
@ Please visit the LG Display website (http://www.gdisplay.com) for a view or download of

our sustainability report. Please contact the following number for any inquiries and more

details.We look forward to hearing various opinions from the stakeholders.

Social Contribution Team of LG Display ’
Tel. 82-2-3777-0892
e-mail  csr@lgdisplay.com

g ™

@ LG Display i



MAJOR PERFORMANCE
N SUSTANABILITY MANAGEMENT

“We have to promote a business that can lead us to succeed and contribute to the society. Such business can

continuously be crowned with success.”

Quotations from Koo, In-hwoi, the founder of LG Group

® LG Display established significant goals to maximize the business value and maintain sustainability in creation of

short-term revenue, which indicates business achievement of the year.and also in mutual growth with the society from
the mid-to long-term perspective. Based on such ideas, LG Display has selected two indicators that show sustainability
management of the business to each stakeholder and has continuously managed those indicators. This report is an
integrated report, the new trend in information disclosure, and the report reflects the resolution and initiative of LG

Display to accurately and concurrently deliver the financial and non-financial information to the stakeholders.

Stakeholder  Indicator Unit 2011 2012 Year-on-year
Shareholders  Sales KRW in billions ~ 24,291.2 29,429.7 21.2%
&investors  \jarket share % 27.9 28.4 1.8%
R&D expense to sales % 5.4 4.7 (13.0%)
Customers
No. of patents items 16,944 19,713 16.3%
) Recycling of waste tons 121,706 137,186 12.7%
Environment
Reuse of waste water Thousand tons 83,559 92,007 10.1%
Total training hours Million hours 1.80 1.27 (29.4%)
Employees -
Recruitment of local people % 99.5 99.5 0
Financial support for suppliers KRW in billions 38.9 14.6 (62.5%)
Partner R
companies 0. of trainees + o
P (cumulated for recent 5 years) persons 3.8% 5,627 M.5%
Local No. of participants in volunteer works persons 21,321 25,465 19.4%
communities  cymulative participants in “Cho-rong-e Eye Care Class’ persons 11,956 18,597 55.5%

* The figure was revised by using the calculation method different from the previous report.
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Operating income was KRW 912.3 billion in 2012, and
4-year CAGR in sales achieved 21.2%. LG Display has
demonstrated dominant position in the market.

LG Display has captured world top place in the industry
(Display Search survey)

R&D investment rose from KRW 1.31 trillion in 2011 to
KRW 1.37 trillion in 2012. R&D investment ratio declined
4.7% in 2012 vs. 5.4% in 2011, due to surge of sales
(21.15%) in 2012.

The number of patents possessed by LG Display

rose by 2,769 patents in 2012, compared to 2011. We
currently strive to protect intellectual property rights, as
well as developing cutting-edge technologies.

LG Display jointly registered two patents for new waste
recycling technologies in 2012.

LG Display completed waste water reuse facility
investments (P.98), and the facility operation has
kicked off.

Training programs for newcomers (in-house training,
commissioned training and essential training) declined
as the size of new recruitment contracted. Also,
training hours slightly dropped, according to foreign
language education policy change.

Local employment ratio has been steadily maintained
around 99%, and LG Display uses local area—based
growth strategy.

LG Display's aid amount for partner firms did not
change from 2011 and the amount has been deposited
in a bank. The aid amount appears to have declined in
terms of value because if a partner firm's loans in 2011
had not been repaid and was extended in 2012, the
loan was not included in the 2012 aid amount.

The number of trainees of our partner firms supported
by LG Display climbed by 44.5%.

As a result of our efforts to systematically improve and
spread social contribution awareness, interest in social
contribution increased and the volunteering ratio of our
employees went up.

The number of trainees is on a steady rise, due to
increase in elementary schools” application.

LG Display will overcome product sales price decline
that has been caused by deteriorated macro—economy,
with high value added product ratio expansion through
product differentiation strategy.

LG Display will grow into a leading global company
retaining its top rank in the display industry.

We plan to increase investments to KRW 1.5 trillion in
2013 to lead world markets with the next generation
technologies, centered on OLED, 3D, transparent and
flexible displays.

LG Display, as a company based on technology-edge,
plans to continually increase patents to lead world
markets through incessant R&D.

We plan to expand recycling volume through new waste
recycling technology development and R&D each year.

LG Display is going to increase the reuse of waste
water by substantially increasing waste reuse facility
investments.

We will expand training programs and programs on
developing expertise/professionalism our employees,
and gradually increase training hours per person.

LG Display will continue to foster local employees, and
conduct vision enhancement activities.

With recognition that partner firms’ competitiveness
enhancement becomes favorable to LG Display’s
competitiveness enhancement, we will increase
financial and technical support for continuous win-win
growth.

LG Display plans to offer various training/education
programs to more partner firms so that they can be
equipped with competitive edge.

We are committed to establishing a culture of growing
together with society through increasing the number
of volunteering employees, and volunteer service
engagement duration and donations.

We will endeavor for Chorongi Eye Health Class to
place itself more deeply in our society.
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CEO MESSAGE

You Dream, We Display

I would like to express my deepest gratitude to the stakeholders who have shown their interest and provided
support and encouragement for LG Display to become the No. 1 global business.

Due to the lasting consequences of the global economic depression and excess supply in the display industry, 2012 was expected to
be a challenging year.Nonetheless, LG Display proclaimed the idea of "You Dream, We Display,"a new vision to be a future turning point,

as a way to turn this crisis into an opportunity and realize changes and leaps through various innovative activities.

We have devoted efforts to secure high profitability through manufacturing high value-added products using differentiated technol-
ogy, such as IPS and FPR 3D for smart devices, while leading the OLED display market based on the advanced OLED technical compe-
tence. As a result, we realized the monumental achievement of cumulative production of 1 billion large LCD modules in last September
for the first time in the industry. Through such endeavor and achievement, we achieved the highest quarter sales for three consecutive

quarters and accomplished the goal of becoming the ‘Global No. 1"in the display market.

Such accomplishments by LG Display are the outcome of 'mutual growth' that has been sincerely promoted by our 'mutual growth
management'.LG Display has supported and funded construction of infrastructure for partners while actively sponsoring capability re-
inforcement by providing expanded educational opportunities to the employees of partner companies. Especially, 'the benefit sharing
system’ has been implemented for the partners to grow as world-class suppliers. Moreover, in recognition of the efforts exerted toward

mutual growth management, LG Display was appointed in 2012 as ‘a business that practiced CSR for mutual growth.’

Meanwhile, LG Display is endeavoring to fulfill its social responsibility and roles as a corporate citizen that deserves the title of a global
No.1 company.Various CSR activities including IT power plant project are promoted with NGOs to expand the educational opportuni-
ties for teenagers who are in challenging situation. The labor union is also actively participating in USR activities (Union Social Respon-
sibility) by supporting scholarships to the children of fire officers and policemen who died in line of duty. Moreover, LG Display estab-
lished 'Nanumnuri’, an affiliate designed for the physically challenged, in April for the first time in the industry, and the institution has
been operated to expand employment and independence of the physically challenged. From the environmental perspective, Green
Management System was established to provide green consulting and incentive as part of the efforts to realize green growth together

with the partners.

Dear stakeholders.

The faith and support you have given for the past year have been the great strength for LG Display to overcome the challenging mar-
ket situation and prepare for a new leap.We expect various difficulties this year as well; however, we promise to exert our utmost efforts
to live up to your expectations.

Thank you very much.

May 2013
Sang-Beom Han, President&CEO

M

2012-2013 LG Display Sustainability Report
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INTRODUCTION TO LG DISFPLAY

About Core R&D Projects
Next-generation technologies, such as OLED, 3D, transparent and flexible display, are the important drivers of LG Display's competence
to lead the global display market. LG Display's sustainable development will be realized through innovating new technologies and ex-

ploring new market opportunities.

OLED Display
Based on differentiated WRGB OLED technology, LG Display started the produc-
tion of 55-inch OLED display for TV in January 2013 for the first time in the

world. Making the best use of advanced technology, we promise to
lead the OLED market through differentiated super-sized and super
high definition design.

Transparent Display
Transparent display, as depicted in science fiction films,is a
future technology that enables viewers to watch videos
on transparent membranes. With this breakthrough
technology, viewers are able to watch TV news pro-
grams and obtain information using the windows of
their living rooms. They are also able to use global
positioning systems (GPS) on car windows. LG Dis-
play continues to stay ahead of the competition in
this exciting field through constant, cutting-edge

research and development.

@ LG Display

3D Display

Through FPR technology (Film Patterned Retarder)

that realizes excellent 3D quality and wearing com-

fort, LG Display secured the top rank in the display
market of 3D TV in 2012.By pioneering the technical
advancement in the field of auto stereoscopic 3D
display, we will solidify our position at the top of the
3D market while consistently exerting efforts to im-

prove users'convenience.

Flexible Display

LG Display has pioneered the flexible display industry based on its
signature technical competence. Since the introduction of 14.1-inch
e-paper in 2006 for the first time in the world, we have proven our world-
best technical competence by developing 4-inch full color flexible OLED that
enables video display. Currently, LG Display is preparing to openup a brighter future
through further innovations of the OLED-based flexible display.

You Dream, We Display
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VISION & GOVERNANCE

Vision

The vision of LG Display is "You Dream, We Display.” People dream of the future and share their dreams with each other.LG Display lis-
tens to those dreams and brings them to life through creative thinking and innovative technology.

The future you dream of is possible with LG Display. Based on such vision, LG Display promises to fulfill its roles and responsibilities
according to its goal of becoming the global No. 1 display business. The core competence and value of LG display reflect the social re-

sponsibility and keys to its business sustainability.

LG Display
Brings your dreams to life

Vision You Dream, We Display
Always at your side, LG Display is here to turn the world you dream of into reality.
Goal Global No.1 Display Company
Core Strengthening Customer-oriented Marketing Capabilities
Competencies Developing Market-leading Products and Technologies

Constructing the Most Competitive Production System
Building an Optimized Supply Chain

Maximizing Management Efficiencies

Creating an Organizational Culture that Aims to be No.1

Core Values Open Communication, Proactive Collaboration, Change & Leap

Right People Passion, Professionalism, Teamwork

‘ The Keys to Sustainability ‘

It not only exerts efforts for continuous R&D support to understand the customers'

needs and be equipped with market-leading products and technical competence It intends to construct the production system that can secure sustainable com-
but also takes responsibility for its products based on positive contribution to the petitive edge to be settled as the global No. 1 business.

environment and society.

It intends to maximize management efficiency in terms of cost reduction while
lessening the unnecessary use of materials and energy and minimizing the factors
that cause pollution, thereby satisfying the objectives and social demand.

It intends to contribute to the mutual growth with partners and expansion of CSR
in the supply chain.

It aims at the business culture that not only creates a workplace where members
want to work at but also promotes mutual growth of the employees and company,
with the ultimate goal of gaining the preference of stakeholders.

It aims at the transparent and consistent communication with the employees and
local communities.

2012-2013 LG Display Sustainability Report
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Corporate Governance
The Chairman of the Board of Directors (BOD) in LG Display and Representative Director are separated and in accordance with the
articles of association that clearly stipulated the procedure of appointing an outside director and related laws like the commercial law,

more than half of the directors are selected as the outside directors to secure the independence and expertise of the BOD.

Board of Directors
As of May 2013,BOD consists of seven members, including two inside directors, one non-executive director,and four outside directors.
Also in the BOD, there are three committees including the Audit Committee, the Outside Director Nomination Committee, and Corpo-

rate Governance Committee.

® Independence and Expertise of the Board of Directors

The BOD of LG Display separated the Chairman of the BOD and Representative Director to realize sound governance and transparent
management system.The outside director is appointed in the general shareholders' meeting among those who are recommended by
the Outside Director Nomination Committee to secure the independence of the BOD. For the purpose of securing effective and rational
decision-making and expertise, the outside director is selected among those with extensive experience and specialized knowledge in
broad areas including business administration, economy, and accounting.To ensure the independence of each committee, the ratio of
the outside directors is maintained to more than two-thirds, except the Corporate Governance Committee. While abiding by the opera-

tion guidelines of each committee, LG Display ensures the transparency of their operations.

Board of Directors (As of March 21,2013)
Committee
Classification Name (gender) Position Audit Outside Director Management
Committee Nomination Committee Committee

Sang Beom Han (Male) ~ CEO, Representative Director, LG Display )

Inside Director J H
ames (Hoyoung) Executive Vice President and CFO, Director, LG Display [ ] [
Jeong (Male)

Chairman of the BOD, Vice Chairman,

Non-executive Director Yu Sig Kang (Male)
LG Management Development Institute

Tae Sk Ahn (Male) Profe‘SS'on D?partment of 'Business‘ ' °
Administration, Seoul National University

Chair Professor, Department of Information

Jin Jang (Mal
inJang (Male) Display, Kyung Hee University

Outside Director brof b Vaterials Enaineer
rofessor, Department of Materials Engineering,
Dong Il Kwon (Male) ) P o 9 9 L4
Seoul National University

Professor, Graduate School of Laws,
Joon Park (Male) ) - b
Seoul National University

Operation of the Board of Directors
The BOD holds a regular meeting each quarter and in case of having an agenda, a temporary meeting is held. The BOD's role is to su-
pervise the business management while delivering, seceding,and executing major management matters. Also, the BOD exerts efforts to

reflect the stakeholders’ opinion to the management.

® Performance of the Board of Directors
From 2012 to March 2013 when the composition of the BOD was changed, the meeting of the BOD was held for 10 times to discuss

about 52 agendas. Please refer to the business plan for further information on the individual agendas of the BOD.

® Remuneration System
The remuneration of the BOD and top management is commensurate with regular review on management objectives and perfor-

mance assessment. The remuneration limit for directors is decided through the deliberation of the general shareholders' meeting.

® Opinion Reflection Process of the Employees

The employees of LG Display communicate with the board level through a system called ‘Fresh Board. (p.55)

You Dream, We Display
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The Committees under the Board of Directors
LG Display installed three committees in the BOD; the Audit Committee, the Outside Director Nomination Committee, and Corporate
Governance Committee. Such committees are commissioned to improve the efficiency of decision-making while uplifting the transpar-

ency and independence of the BOD.

® The Audit Committee

The Audit Committee is composed of three outside directors. It intervenes in the audit process through quarterly activities of the Audit
Committee while increasing transparency of the organization through audit on accounting and business execution.

To maintain its independence, all members of the Audit Committee are outside directors who are qualified in accordance with the

commercial law. From 2012 to March 2013, the meeting was held 8 times and has delivered 34 agendas.

® Outside Director Nomination Committee

The Outside Director Nomination Committee consists of three people;an inside director and two outside directors appointed in the
general shareholders'meeting. In case of the outside directors, they abide by the existing laws related to the appointment of an outside
director as stated in the articles of association and all outside directors must meet the standards. There are a total of 4 outside directors
including an audit commissioner. Once the nominees are recommended by the Outside Director Nomination Committee and ap-

proved by the BOD, the outside directors are appointed in the general shareholders' meeting.

® Corporate Governance Committee
Corporate Governance Committee is composed of two inside directors. It deliberates issues entrusted by the BOD regarding the gener-
al management and financial affairs less than a certain scale, enabling the BOD to effectively deliberate more significant agendas while

promoting speedy business execution among the management level.

Shareholder Structure Share Ownership

As the largest shareholder in LG Display, LG Electronics owns (As of December 2012)

135,625,000 common shares, accounting for 37.9% of the

company’s voting stock as of the end of 2012. Also, Sang Beom 6.05%
Han, the CEO of LG Display, currently holds 930 shares. The
stockholder with more than 5% of the voting right besides the
largest shareholder is the National Pension Service and it holds
21,633,625 shares (6.05%). The small-scale shareholders who

own less than 1/100 of the total number of issued stocks pos- 56.05%

sess 189,387,341 shares (52.9%). For further information, please

refer to ‘Report on the filing of changes in ownership of block G Flectronics

shares'in the Financial Supervisory Service (http://dartfss.orkr). @ Others (including minority shareholders)
® National Pension Service

Exercise of the Voting Rights of Stockholders

LG Display selected neither the concentrated vote system as

stipulated in Clause 2, Article 382 of Commercial Law nor the

write-in voting or electronic voting.

2012-2013 LG Display Sustainability Report
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JEONG-DO MANAGEMENT

*Jeong-Do Management: Fairness and Jeong-Do

"Jeong-Do Management" is LG's unique code of ethics. LG's goal is to pursue long-term excellence through ethical management and

fair competition. However, true Jeong-Do Management goes beyond professional ethics to emphasize the importance of achieving

substantial results through competitiveness.

The LG Way

The LG Way represents LG's corporate culture, which is committed to the tenets of "customer value creation" and "people-oriented manage-

ment" through the Jeong-Do Management code of conduct. Solidly anchored on the LG Way, LG can achieve its ultimate vision of becoming

"No.1LG"

v“s"on

Code of

Conduct »
Competitive-

Management o

Philosophy

Expansion of Jeong-Do Management

LG Display published and distributed a booklet called ‘The Em-
ployees' Guideline on Jeong-Do Management'to encourage the
employees to actively participate in Jeong-Do Management.
In addition, all employees who are newly recruited, promoted,
or appointed to leadership positions must sign the "Jeong-Do
Management Pledge of Practice," through which they renew
and show their commitment to Jeong-Do Management.
Through 'Cyber Sinmungo,' which is an online whistle-blowing
system, all stakeholders including employees are able to report
violations against Jeong-Do Management, with the option of
remaining anonymous. LG Display also operates a Jeong-Do
Management Counseling Center that addresses inquiries from
any stakeholder regarding Jeong-Do Management, providing
clarifications as well as detailed countermeasures if necessary.
The center also encourages employees to submit reports on
any illegal acquisition of money, valuables, or offers of hospitality
from stakeholders. In order to prevent such negative factors in
advance, online education has been provided for the partners
since March 2012 (p.63).

You Dream, We Display

Transparent management based on prin-
ciples and standards

Fair trade and equal opportunity for all busi-
ness relationships

Unrivaled competitiveness based on fairess
and consistent hard work

System and Composition of the LG Code of Ethics

The LG code of ethics presents the fundamental direction of the
company's ethics management, one of the major branches of
Jeong-Do Management. The code of ethics is composed of the
practical guidelines that are the proclamatory code of ethics
and elucidation of the practical guidelines that explains in detail

the behavioral principles.

oo

Code of Ethics Practical Guidelines

Elucidation of the

Practical Guidelines

Proclamatory Practical Detailed behavioral prin-
code of ethics guidelines ciples

The standards of correct  Explanation on judgment  Description of the basic
behavior and value judg-  and behavioral principles  principles, target of prac-

ment to be observed by in each code of ethics tice, judgment standards,
the employees and part- and action guide on the
ners of LG items that require detailed

explanation in the code of
ethics and practical guide-
line of the code of ethics
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COMPLIANCE

Improvement and Management of Compliance

Since October 2009, LG Display has consistently resolved major risks to compliance in both domestic and overseas projects with the full
cooperation of executives and employees at worksites. Moreover, those risks were classified into‘management improvement (Construc-
tion of management process) and ‘awareness improvement (Awareness reinforcement)'to carry out improvement and management
measures. For the settlement of compliance control and its operation system, regular audit, self-assessment, and monitoring & reporting
system were established. Besides this, the guidelines to reinforce awareness and spontaneous activities on compliance are provided as
a part of the efforts for preventing compliance risk and its recurrence. With unwavering commitment, LG Display promotes and edu-

cates these guidelines for the betterment of the entire company.

Provision and Distribution of Compliance Guidelines

The significance of the compliance management in LG Display can be found beyond the mere avoidance ! T
of social sanction by observing the legal requirements. Rather, it intends to realize a healthy corporation in aEia
. I . ' ' e
prevention of various illegal acts that may happen while executing the day-to-day operation.To settle such o
culture, a booklet with the basic principles to be observed was published and distributed to the employees.
‘The Basic Guideline for Employees'is mainly composed of [Organization culture], [Employees’ ethics], and
_,-'-'—'r_-___'

[Compliance],and each part suggests detailed practical guidelines to be observed.

Winsne

Countermeasures of the System Related to Compliance

Compliance assistants were appointed based on the requirements concerning ‘obligation to implement a compliance assistant and
compliance control activity. Aiming at the integral system operation that linked the compliance management system with compliance
control activity required in the revised law, LG Display is promoting compliance activities to establish its operation and management
system through internal compliance check-up and regular report on compliance practice. In relation with ‘the Foreign Corrupt Practices
Act’of the U.S,, LG Display is operating the bribery combat and anti-corruption program as a part of the efforts to reinforce the internal
compliance management while providing the global guideline for the employees of the headquarters and overseas offices to maxi-
mize the effect of compliance management. In addition, the company conducts thorough inspection on the major risks, such as cartel,
trade secrets, and Foreign Corrupt Practices Act (FCPA) and promotes corrective actions according to the inspection result. Meanwhile,

the results on the overall compliance control activities are reported to the BOD.

LG Display’s Compliance Process

Risk Identification

3

- Identify risks and behaviors that may violate laws and regulations|
in work process

Risk
Identification

Risk
Assessment

""" 2l Risk Assessment
+ Assess the possibility and effectiveness of identified risks and

Compliance risk classify them

management

Risk Reduction

Monitoring - Establish and execute strategies to reduce risks

Reduction

Monitoring

« Continuously monitor and implement educations

2012-2013 LG Display Sustainability Report
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INTEGRATED RISK MANAGEMENT &

INFORMATION SECURITY

Integrated Risk Management

LG Display determines the financial and non-financial factors that pose risks to its management activities and manages them accordingly.

Financial Risks

Financial risks are managed by classifying them into credit risks, liquidity risks, market risks,and currency risks.

Classification and Countermeasures of Financial Risk

LG Display has historically met its cash
requirements for investment expendi-
tures because it has had sufficient cash
flow from operations, and debt and
equity financing. If the company is un-
able to generate adequate cash flow
to meet its capital requirements from
operations, it may rely on other financ-
ing sources, such as external long-term
borrowing and offering of corporate
bonds. In addition, the company main-
tains lines of credit with various banks.

Being exposed to currency risks on
sales, purchases, and borrowings
that are denominated in currencies
other than the Korean won, LG Display
hedges such risks by using the same
currencies in both sales and purchase.
To defend against other currency risks,
the company uses forward exchange
contracts, with most having a maturity
of less than one year from the report
date. It also deals with currency fluc-
tuations by adopting policies to adjust
discount levels for foreign-currency
denominated receivables.

Non-financial Risk

The majority of the company's clients
are electronic appliance manufacturers
that are engaged in global markets.
Not only does company adjust credit
limits throughout its relationship with
each client, but it also analyzes each
new client quantitatively and qualita-
tively before deciding whether to uti-
lize third-party guarantees, insurance,
or factoring as appropriate.

Market risk is defined as the threat of
potential loss on gains from, or fair
value of, financial instruments held
by the company, according to market
indicators such as foreign exchange
and interest rates or equity prices. LG
Display manages market risk exposures
within acceptable parameters through
the management of variable/fixed
debt ratio.

LG Display broadly controls potential non-financial risks in fair trade, personnel management, labor, intellectual properties such as
copyrights and patents, information protection, environment and safety,and product quality. The company manages non-financial risks
in four steps: the identification of potential risks caused by legal disputes or regulatory violations that arise during normal operations;
assessment of the probability and consequences of risk events; provision of mitigation strategies and plans; and monitoring of follow-
up processes. Since October 2009, LG Display has addressed potential legal liabilities that may arise in major non-financial risk areas. The
company continues to improve the efficiency of its risk management through prevention programs and to extend its management
targets to include overseas subsidiaries. It also provides guidelines for each area and revitalizes communication with the employees

through on- and offline bulletin boards and letters, reinforcing their awareness of risk management.

You Dream, We Display
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Information Security

LG Display has consistently executed security-related activities to satisfy the requirement on internal and external confidentiality by comply-
ing with ‘the Industrial Technology Outflow Prevention and Protection Law’and Personal Information Protection Act.'It also makes every
effort to fulfill its obligations to protect the confidentiality of communications with its corporate clients. LG Display practices comprehensive
information security in several areas, including IT, human resources, and physical control. These activities enable the company to prevent
leakage of internal data on production, core technologies, and business strategies, as well as information on clients, partner companies, and
individuals. The company systematically analyzes its physical control systems and IT infrastructure, during which it considers client requests. It

also provides special security training sessions for core business units in sales, R&D, production,and quality control.

. - 4 -

Information to be Protected by LG Display Q“ 0‘

1.Company information
1) Core national technologies
- According to Article 9 of 'the Industrial Technology Outflow Prevention and Protection Law,'the core national technologies are announced as follows.
-Technology for designing, processing, production, and operation of TFT-LCD panel beyond the 7th generation (1870x2200mm) (Excluding the
processing technology for module assembly)
-Technology for designing, processing, and production of AMOLED panel (Excluding the processing technology for module assembly)
2) Confidential business information
-In accordance with ‘the Unfair Competition Prevention and Trade Secret Protection Act,the information that is not publicly known and has
independent economic value. Technical or business information on production, sales, and other promotional activity whose confidentiality has
been maintained with considerable efforts
- All information related to technologies, strategy, marketing, unit price, business performance, etc.
2.Corporate client information: Product-related information according to contract/NDA* conclusion
(Information on specification, test product,image, price/production, etc.)
*Non-Disclosure Agreement, secrecy agreement
3.Personal information: Personally Identifiable Information that is stipulated in the Personal Information Protection Act
(Identifiable information, contact information, sensitive information, video information, etc.)
% There is no claim raised regarding leakage of personal information.
4.Partner company information: Partners'technology shared with the company and information on partner businesses

Information Security Management System

Targets to be protected @ LG Display Security-oriented cor-

Information Security Department

according to internal
and external security

requirements
(o)

porate culture

« Information security policies and standards
Corporate + Education and promotion

S 8A0Jjile=88 | - Incident detection and response

- Assessment and improvement of information security

Process
innovation
T

arity

» National core
technologies

» Confidential busi-
ness information

» Customer infor-
mation

+ Classification, treatment, and distribution of information assets Physical control

~ Pl e « Self-assessment, including daily inspections and employee education

tion

Overseas Subsidiaries Partner Companies |
» Partner company

information +Each subsidiary is responsible for its own | | « Prevention of information leaks during coop- %
internal information security eration with LG Display

« Establishment of own security guidelines and | | « Acceptance of information security assess-
activities based on the company's security policy ments conducted by LG Display

Technical control

2012-2013 LG Display Sustainability Report
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S TAKEHOLDER ENGAGEMENT

Sustainability management report serves as the communication channel that primarily reports the information needed by the stake-
holders in and out of the company. LG Display defines the group of major stakeholders as all individuals or organizations that have
indirect and direct influence to the company’s business. Stakeholders are categorized into stockholders, investors, client companies,
employees, partner companies, and regional communities. LG Display has consistently promoted a variety of communication activities
that meet the characteristics of the stakeholders to help establish the long-term direction of various projects while selecting the major

contents to be reflected in this report. Regarding the stockholders'demand for the previous year, this report presents in a transparent

manner the activities and achievements realized by LG Display.

L]
Shareholders and investors Customers

Communication channel Communication channel

* IR presentations «Top management meeting

+ Disclosure +CSsurvey

+ Shareholder meetings « Sales activities of business units, CS service office

Expectation Expectation

+ Long-term growth « Smooth communication with customers

+ Profit creation and distribution * Higher R&D competency

+ Transparent disclosure » Product quality and safety improvement

LG Display’s responses LG Display’s responses

+Sales increase and reinforcement of market - Identification of improvements and feedback through the
leadership (p.iii) top management meeting (p.33)

+ Continuous R&D investment (p.31)
+ Obtainment of labeling and certifications (p.33)
+ Response to related standards including EICC

+ Transparent BOD operation (p.08)

Decision-making Processes for Reporting

I Employees L i
Communication channel

« Fresh Board

« Labor-management council

- magazine: D & The LGD Weekly (newsletter)

+ Online grievance committee

* Industrial Safety and Health Committee

Expectation

« Improvement of organizational culture

« Proactive participation in corporate management
+ Cooperative labor-management relations

« Better employee welfare and benefit programs

« Enhancement of employee health and safety

LG Display’s responses

« Operation of the Idea Bank (p.55)

« Supports for healthy, affluent, and stable lives (p.54)

» Medical checkups for employees and preparation of the
Well-being Room (p.46)

GRI (Global Reporting Initiative) that provides global standards of sustainability management report suggests principles reporting to
select major issues and compose report in accordance with the following processes. Sincerely reflecting the decision-making process

for GRI reporting, this sustainability report is composed to secure sustainability context, materiality, completeness, and stakeholder in-

Introduction to LG Display Vision & Governance Jeong-Do Management Compliance Integrated Risk Management & Information Security Stakeholder Engagement

{ o
Partner companies I I I

Communication channel

« Partner company meetings

+ Management consultation center
+ Online whistle-blower programs

Expectation

+ Management support and education for partner compa-
nies

« Fair performance sharing with partner companies

LG Display’s responses

+ Management Doctor system for partner firms (p.62)

« Green SCM consulting program (p.65)

Communication channel

+ Social contribution website

+ Company love center at Gumi plant
+ Village foremen council

Expectation

« Strategic social contribution activities

+ Investment in regional communities

« Local CSR activities by overseas subsidiaries

LG Display’s responses

« Establishment of IT power plants and work with visual disabilities (p.68)
« Subsidiary for the disabled (p.26)

+ Performance sharing with partner companies (p.25) + USR activities (p.75)
«Voluntary works of employees (p.71)

Determination of Contents

Through the process of major issue selection, a total of 26 issues were derived and each issue was prioritized depending on social con-
cern and business impact.The major issues of sustainable management that were derived according to significant assessment were
reflected in this report. Especially, it was understood that creation of sustainable profit, management of domestic and foreign risks, use

of sustainable resources and energy, innovative management (R&D), and mutual growth management were most highly recognized.

Materiality Test Matrix

UI3UOD) (210

clusiveness.
Confirmation of issues S>> Selection of major issues >> Determination of key issues
Customers | | Customers ” Customers
* Media research * SR trend analysis +Social concern + Determination of key issues
- Analysis of a total of 1,441 internal - Analysis of mega trend in sustainability - Online survey of external stakeholders based on stakeholders’ concern
and external sustainability issues management - Exposure to the media and business impact
(2012.1.1~2012.12.31) - Analysis of global guidelines and initiatives - Perception of benchmark companies + Disclosure of key issues
« Benchmark (GRIG3.1,15026000, EICC) and criteria of the , gy ciness impact H
)
- Analysis of major sustainability issues of Disl - Evaluation by the sustainability TFT and 3
competitors in the industry and 7 global « Internal sustainability management employees =
leading companies strategies and KPI analysis - Connectivity with company-wide strat-
- Analysis of goals and targets reported egies
through the previous report
- Interviews with responsible TFT members
Review and feedback

You Dream, We Display

Y

A

Major issues

Business impact

@ Global initiative

@ Response to climate change

@ Improvement of quality of employees'life

@ Corporate governance

@ Biodiversity

@ Communication among employees

@ Internal and external risk management (p.12)

® Sustainable resources and energy use (p.39)

@ Fair transactions

@ Ethical management

® Development of sustainable products

@ Mutual growth (p.61)

® Stakeholder engagement

@ Safety and health in the worksite

@ Expansion of the sustainability of partner companies

® Creation of sustainable income (p.i)

® Environmental management system

@ Job creation

@ Customer satisfaction

® Labor-management relation

@ Contribution to local communities

Market environment changes

@ Development and training of the talent

@ Investment in local communities

© Innovative management (R&D) (p.31)

@® Diversity of employees

2012-2013 LG Display Sustainability Report
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SECTION 1

FOCUSED
REPORT

LG Display aims to become the global No. 1 display company. From creative
thinking and technical innovation to mutually beneficial cooperation with
partner companies and CSR activities, it intends to pioneer the future as the

beautiful No. 1 business.

Report 1. Global top honor p.18
Report 2. Mutual growth p.22
Report 3. Value of sharing p.26
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LG Display demonstrated the best technical competence through countless awards and favorable reviews from authoritative experts and consumers in 2012.

FOCUSED REPORT

GLOBAL TOP HONOR

LG Display,
the Global
No. 1 Business

"The No.1 The number 1 implies the first rank,
(€[ EILTHGESRS  sole existence, and pioneer. LG
Display accomplished a variety of
@ topnotch and pioneering achieve-

ments in 2012 such as securing the
No.1 position in the world's large LCD market.’1"is a very
familiar number to LG Display that pioneers the global mar-

ket with the pride as the No. 1 global business.

You Dream, We Display

The Global Stature of LG Display Witnessed in CES
Consumer Electronics Show (CES), the world's largest major
technology-related trade show, was held for 13 days from
January 8,2013 in Las Vegas, U.S. Under the discerning eyes of
experts and enthusiasts in the field of electronic products, the
brand that had been the center of attention was LG Display as it
presented an array of compelling and innovative products.

The two noticeable trends in the CES 2013 were the display
products that emphasized super high-definition and the com-
pelling electrical products with innovative design. Especially, TV
products that were highlighted by the technical expertise of
domestic businesses had been featured as the major topic of
the CES 2013.And at the center of it all, there was LG Display.

The Optimum Products Shown in the CES 2013

LG Display presented a comprehensive lineup of products that
reflected all three trends of the display industry; namely 3D,
smart, and design. This was the clear expression of LG's confi-
dence and pride to conquer the entire display market including

TV,IT,and mobile industry.

Global Top Honor Mutual Growth Value of Sharing

Interview

Fox TV in the U.S. : Introduced ULTRA HD of LG Display in the
‘Good Day at 7AM’
"Amazing definition compared to the reality”

® Curved WRGB OLED

Curved WRGB OLED is an upgrade version of 55" WRGB OLED,
which was selected as the best product in the CES 2012.In
particular, a sense of immersion was further improved by the
natural curve at both edges. The participants who experienced
the curved product recognized the advanced OLED technology
of LG Display and expressed their approval by saying that ‘it was

the display they have never experienced.

® ULTRAHD

In the definition area of the CES 2013, it was possible to witness
the opening of the ULTRA HD era. LG Display drew attention
through its selection of large-sized ULTRA HD products. ULTRA
HD realizes super high-definition that has never been experi-
enced through 8.0 megapixel (3840x2160), which is four times
higher than the existing full HD. In line with this, the FPR 3D
technology was applied to introduce more realistic and immer-
sive TV products.

Having impressed the audience by its product's overwhelming
size and exceptional definition, LG Display was able to confirm
its dominance in the ULTRA HD market, which will become the

standard of the future premium TV.

® Minimalism, the Innovation in Design

Another theme of the CES 2013 was ‘design.’ LG Display pre-
sented thinner ULTRA HD products compared to those offered
by competitors while successfully showcasing its differentiated
products through minimalism-oriented design by minimizing
the bezel width. As for the display applied to a monitor, 23.8-
inch Neo-blade products that realized the minimum bezel
width were introduced while presenting panel products with
less than 2mm bezel for laptop display. For the smart phone dis-
play, the 4.7-inch display with bezel width of almost Tmm was
introduced, and this product was expected to solve the issue on
inconvenient grip feeling that was raised as the size of screen

increased.

L Thewords st ath pouncer 3 3 JL

Walking the path of the world's top level implies the expectation of
success as well as the fear of failure. LG Display walks this path with
a sense of pride to lead the world's LCD market, accomplishing nu-

merous progressive developments on the way.

1Q2013.
Developed the 55-inch curved TV for the first time in the world

October 2012.
Developed the 84-inch ULTRA HD Interactive Whiteboard etc, for the first time
in the world

July 2012.
Ultra-wide panel with 21:9 picture ratio developed for the first time in the world

May 2012.
Full HD LCD for smartphone developed for the first time in the world

January 2012.
Development of 55-inch OLED panel for the first time in the world

January 2012.
Development of 84-inch ULTRA HD panel for the first time in the world ‘

55-inch OLED Panel
- Developed and produced a 55-inch OLED panel for TV for the first
time in the world
« Thickness is 1/3 that of 4mm LCD panel
« Drastically cut down power consumption through power supply
control for each diode
« More than 1,000 times higher reaction speed than LCD

84-inch ULTRA HD Panel

+ Advanced, ultra-large HD product developed amid the trend of transitioning
into the high resolution era

+ More vivid and softer picture than FHD

« Product showcasing LG Display's intensified technologies

2012-2013 LG Display Sustainability Report
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You Dream, We Display

55-inch Curved OLED TV

+ Application of concave curve to both sides for the

first time in the world

+ Minimized picture distortion, outer section aware-

ness decline by applying the same distance from
the viewer's eye to screen center and sides, respec-
tively

Full HD Smartphone LCD Display

+ AH-IPS LCD panel for mobile gadgets with Full HD

resolution for the first time in the world

+ LCD with world's highest resolution and maximum

pixel to which 1920x1080 Full HD resolution and
440ppi were applied

+ Users can enjoy Full HD on smartphone such as TV

and read conveniently just like paper prints with
clearer letters.

Global Top Honor Mutual Growth Value of Sharing

84-inch ULTRA HD Interactive Whiteboard
+ Electronic bulletin board created through the
digitalization of the existing analog bulletin
board, to which bright and clear LCD has
been applied for the first time in the world
+Students can see the content of the board
clearly from anywhere in the classroom
through the ULTRA HD panel, and writing
becomes easier with the touch function.
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* LG Display has proven its top-tier technological prowess through many awards and favorable
comments of authoritative experts and many consumers in 2012.

No. 1 Market Share in the Large LCD Panel Industry
LG Display captured the No. 1 rank in the world's large LCD mar-
ket in April 2012. According to a survey conducted by Display
Search, LG Display secured 29% of market share in the large LCD
market (Larger than 9.6-inch) and became No. 1 as it recorded
1.797 billion dollars of sales. This is 6.5% higher than the sales
realized in March and LG Display could widen the gap from the
No.2 competitor by exceeding 151 million dollars of sales.

Also, the sales of medium and small LCD products took the lead
by recording 195 million dollars, which was 71 million dollars
higher than that of the No.2 competitor and in the overall sales
of LCD products, LG Display realized great success by achieving

1.992 billion dollars in sales.

Introduction of Technology for the First Time in the
SID 2012

® Introduction of Advanced Technologies and Products Relat-
ed to Super High-definition and Environment-friendly Market
LG Display participated in the Society for Information Display
(SID) that was held in June 2012 in Boston, U.S. to present the
world-best technical competence specialized in display. Through
this exhibition, it was possible to introduce the technology that
can dominate the next-generation market, such as innovative
design products and future products with low-power technolo-
gy. Especially, the 55-inch panel for full HD 3D OLED TV in WRGB

method was selected as the Best in Show.

® Highly Praised by DisplayMate as ‘the Best 3D OLED’

Meanwhile, the OLED panel of LG Display that has been featured
as the next-generation display was highly praised by Dr. Ray-
mond Soneira who is the world-renowned expert in definition
assessment and CEO of DisplayMate. Greatly impressed by the
WRGB OLED TV, he praised it by saying,It was awesome and the
most impressive TV I've ever seen."This rave review was in stark
contrast to the comment given for the rival products as “The 3D

technology is not impressive and colors are inaccurate.”

2012-2013 LG Display Sustainability Report
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The goals of the mutually beneficial relationship promoted in LG Display is to cultivate the partner companies as the world No. 1 strategic suppliers by sincerely sharing
with them the capability and technology of the company and to walk the path of No. 1 together through reinforced competitiveness.

~FOCUSED REPORT

MUTUAL GROWTH

Sharing of
Growth

'Supplier No.1', the In order to be equipped with the

Path Towards Mutually
Beneficial Cooperation

world No. 1 competitiveness based
on differentiated products, the part-
ners' role is as important as the in-
ternal capability until the introduc-
tion of products to the market. As for the core promotional
objective, LG Display selected acceleration of mutual growth
strategy. LG Display has consistently searched for the path
towards mutually beneficial relationship by manufacturing
the products of LG Display together with the partner compa-
nies.Through the mutual growth strategy, LG Display is walk-

ing the path of No.1 supplier with the partner companies.

You Dream, We Display

Strategy for Mutually Beneficial Cooperation

The Company that can Communicate Best with Partner
Companies

The mutual growth strategy of LG Display started in 2006.The
company faced a crisis due to excess supply in the LCD market,
thus, the activities of extreme challenge were initiated and car-
ried out in the entire company. In the course of such activities,
an idea that intended to actively share the company’s successful
experience and know-how with the partner companies was
raised. In order to continuously create profit in the face of envi-
ronmental change, it was necessary to secure the fundamental
competitiveness. In order to overcome the crisis that started
back in 2006, the idea that ‘The competitiveness of the partner
companies is our competitiveness as well' was settled in earnest.
The concerns regarding LG Display’s role to reinforce the internal
capability of the partner companies became the starting point
of the mutual growth activity. As a result, a special unit to sup-
port the partner companies was organized in June 2007 among

the strategic suppliers of the 4 core parts and materials.

The Security of Fundamental Competitiveness to Become
the No. 1 Partner Company
The goal of LG Display's mutual growth activity is to cultivate

the partner companies as the world No. 1 strategic suppliers by

Global Top Honor Mutual Growth Value of Sharing

sincerely sharing with them the capability and technology of
the company and to walk the path of No. 1 together through
reinforced competitiveness. Ultimately, the partner companies
can promote sustainable mutual growth while creating profit
under any management situation. In the basis of such mutual
growth activity, there is an idea of ‘One Team Spirit with trust
and cooperation."When it comes to partnership, trust is formed
by fairly and transparently sharing information and achievement.
Meanwhile, cooperation is the actual support provided to the
partner companies by discovering a joint project and securing
a comprehensive solution to expand our core competence. In
case of other companies, the support activities are limitedly pro-
moted in finance, education, or consulting; however, LG Display
provides extensive support to the partner companies.

Currently, LG Display is assisting procurement and manage-
ment from the company level, mainly through the special
unit on mutual growth activity that is composed of about 80
professional engineers. Through this, the successful cases of
LG Display as well as the 7 skills including Max Capa and Min
Loss are being shared with the partner companies. By do-
ing so, the partner companies are able to contribute to the

enhancement of fundamental competitiveness in five areas;

Seven Skills for Shared Growth

Seven skills Improvement of Activity
Max capacity Productivity
Min loss Operation rate

Facilitymanagement +Co-development of tasks

efficiency with partner companies and
support for improvement

- Offering educations for prac-

Quality coordination Inspection efficiency tices to partner companies

Facility management

Defect Engineering Failure rate

Inspection technology ~ Testing power and dissemination

Analysis and diagnosis

CIAS
of competency

namely, production, quality, development, part infrastructure,
and finance in the discovery and promotion of joint projects.
Such effort is the signature mutual growth strategy of LG

Display that ‘teaches how to catch fish rather than giving fish’

Reinforced Corporate Development for the Productivity of
Partner Companies during Development Stage

The mutual growth strategy in the past was promoted based on
production stages; however the mutual growth strategy for 2012
focused on mutual benefit in the stage of more fundamental
benefit and development. Such approach is expected to expedite
development from the early stage of production and contribute
to overall optimization through complementary support between
related sectors while securing production capability at the early
stage. Settlement of such corporation development leads to new
technical development and security of parts competitiveness.
Vice President Dong-Soo Kim from the Purchasing Group as-
sumed that 'the basis of mutual growth activity is to build trust’
and explained that the special unit for mutual growth coopera-
tion is exerting multi-pronged efforts that would meet the de-
mands and expectations of the partner companies.”We are trying
our best to stress priority to the needs and voice of the partner
companies. By consistently studying to secure technical capacity
and providing in advance the needs of partner companies, we
will gain their trust.”

The mutual growth strategy move the partners through the
customized mutual growth activity for each partner company by
understanding others’ needs rather than demanding what we
want,and it is the practice of considering and listening to others
that forms the foundation of LG Display. The differentiated mutual
growth strategy of LG Display that intends to walk the path of
“No.1 supplier”together will become more articulated and ad-

vanced as time goes by.
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Agreement on performance sharing with partner companies

2012-2013 LG Display Sustainability Report
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Hosted LGD Tech Forum to Reinforce the Open Innovation
LG Display held LGD Tech Forum with the major partner compa-
nies in August 2012 to discuss the ways to reinforce R&D com-
petitiveness through open innovation. In this forum, omnidirec-
tional cooperation that transcends common cooperation was
discussed along with the promotion of open innovation. During
this LGD Tech Forum that was held for two days, the major
partner companies that were equipped with world-renowned
competitiveness were invited to the Paju Plant to reinforce open
innovation. Also, the time assigned to explain the general plan
or current business status was drastically reduced to be replaced
by a seminar on the future display for each business.

This forum made it possible to promote open discussion that
not only suggested a new idea or item but also completely
shattered the fixed ideas. It also served as a momentum to lay
out the blueprint for the future display industry, pushing beyond

the mere concept of cooperation.

Promoted Open Innovation that Transcended the Fixed Ideas
In the Tech Forum, LG Display expressed its strong resolve to
actively share opinions with the partner companies and rein-
force open innovation to increase the synergistic effects in the
field of R&D. Since most businesses participating in this forum
were the partners specialized in the core display materials
and parts, LG Display intends to consistently promote a higher
level of cooperation with the partner companies. Such effort
is expected to further improve the competitiveness of both

LG Display and partner companies in the field of 3D and OLED

@- LG Display

2012 LGD Tech Forum

market. CTO and Vice-President Yeo, Sang-deok commented
about the hosting of the LGD Tech Forum and reinforced policy
of open innovation as,"It is difficult to come up with an innova-
tive product through the conventional method that promoted
technical development with the technical capability of the
company and partners."He revealed his ambition as “the future
display will be changed through the open innovation that tran-
scends the fixed ideas.” LG Display plans to hold annual Tech

Forum from this point onwards.

August 2-3, Paju, Korea

2012 LGD Tech Forum

You Dream, We Display

Global Top Honor Mutual Growth Value of Sharing

Won the excellence in mutual growth

Selected as an Excellent CSR Business for Shared Growth

LG Display was selected as ‘a business of Corporate Responsibil-
ity Management for Mutual Growth 2012'that was awarded by
the Chosun News Press. The event was attended by about 50
prominent individuals including the CEOs of businesses that
were selected as the representative mutual growth businesses
in Korea. The Dean of Yonsei School of Business Park, Young-ryeol
(Chairman of the screening) said, ‘cooperation between busi-
nesses is important more than anything, as it is the key compo-
nent for sublimating the global competitiveness that has been
accumulated by the Korean businesses for the past 50 years."He
added, “the visions of CEOs and contributions made on mutual
benefits by each business were comprehensively assessed to se-
lect the final 16 businesses in each industry." The event showed
that award-winning businesses including LG Display that have
made outstanding achievements in and out of Korea have made

excellent achievements also in the field of mutual growth.

F

Became a Partner Walking the Path Together '

LG Display started providing active support when the excellent part-
ner companies that have helped the growth of LG Display for the
past 20 years developed a new technical device. Including technical
cooperation and examination, LG Display shared its accumulated
know-how and offered preferential benefits for account settlement.
Currently, the equipment that successfully localized through the
cooperation was applied to most production lines in Paju LG Display
Plant.

(Quoted from the Hankyoreh on March 28,2013)

Benefit-Sharing System with the Partner Companies of LG Display}

LG Display concluded ‘Benefit-sharing Agreement’ with five partner
companies at ‘the No. 1 mutual growth exchange conference’held
in Paju Plant. This benefit-sharing system is operated to mutually al-
locate the profits raised through the mutual growth activities with
the partner companies. After setting the goal and concluding an
agreement with the partner companies in advance, the derived ben-
efits are actively shared.The successful outcomes can be shared in a
variety of ways, such as supply expansion, long-term contract, joint
patent,and technology transfer.

Volunteer Service of the Partner Companies in LG Display

The Twins Club that is composed of the 46 domestic and interna-
tional partner companies of LG Display has pioneered the sharing
activity towards the local communities in Gyeongbuk area by
supporting welfare centers and organizations for the physically
challenged, as well as providing free meal service for the homeless.
Meanwhile, the Twins Club had a free meal service for the homeless
in Daegu area in December 2012, being led by about 30 CEOs of
the partner companies. The members of the Twins Club sincerely
prepared meals for the homeless as well as the elderly who lived in
solitude, while practicing the spirit of ‘love our neighbors'by present-
ing gifts like socks, mufflers, and rice-cakes.

2012-2013 LG Display Sustainability Report
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With its main office in Gumi and branch office in Paju, Nanumnuri started its operations to provide job opportunities for the socially marginalized groups, offering them a
job as health keeper (massage therapist) and steam car wash. As of March 2013, Nanumnuri is actively practicing the sharing spirit with a total of 153 employees and 94
physically challenged workers and it plans to continuously search for new job positions while upgrading its business scale and internal capacity.

~FOCUSED REPORT

VALUE OF SHARING

The Joy of
Sharing

o Nanumnuri was founded as the
Sllg;;:{;sfzirr::\e first business designed for the
Physically Challenged physically challenged. Reflecting
the spirit of sharing, this subsid-
iary of LG Display was established
to fulfill the social responsibility of the company through
the employment of the physically challenged. Nanumnuri
promises to grow as a social business that always exerts
efforts for the improved employment of the physically
challenged while serving its role as a social corporation.To
expand the employment opportunities for the physically
challenged, more services will be developed in various job
areas so as to create a happy world that can be shared to-

gether.companies.

You Dream, We Display

Nanumnuri, a Subsidiary Designed for the Physically
Challenged Aiming at Bigger Hope

Dreaming of Coexistence and Mutual Benefits with the
Physically Challenged

‘Nanumnuri'is a subsidiary designed for the physically chal-
lenged that was initiated to create jobs for the physically chal-
lenged who are socially neglected due to social prejudices and
discrimination. Through the congratulatory address of Nanum-
nuri, the CEO Sang-Beom Han said,"Nanumnuri is not a mere
subsidiary. | hope it would be the beginning of hope creation
towards coexistence and mutual benefits with the physically
challenged.”Having its main office in Gumi and branch office in
Paju, Nanumnuri started its operations by offering jobs as health
keeper (massage therapist) and steam car wash to improve the
environment and working condition in LG Display. From July
2012, the café in the rest area of LG Display has been operated
by Nanumnuri.Nanumnuri has been practicing the sharing spirit
with a total of 153 employees and 94 physically challenged
workers and it plans to continuously seek new job positions
while further advancing its business scale and internal capacity.
The representative Dong-Sik Kim who was the first president of
Nanumnuri revealed his hope by saying,’l hope it will serve as
an opportunity to have a natural exchange and shatter the invis-
ible walls between the physically challenged and non-physically
challenged individuals through the course of our service to the

workers of LG Display.”

Global Top Honor Mutual Growth Value of Sharing

Business Area

(]
o®
k%“
Environment
Health Keeper

Beautification

Internal cafe

=

Steam Car
Wash

History of Nanumnuri LB JRNRI _

2011.06 Signed an MOU to establish a subsidiary for disabled
employees with the Korea Employment Agency for
the Disabled

2011.01 Formed a TFT for the establishment

2012.03 Obtained the approval for the establishment from LG

Display BoD
2012.03 Founded Nanumnuri Co, Ltd.
2012.04 Started health keeper,stem car wash and environment

beautification businesses and launched subsidiaries
2012.05 Achieved recognition as a subsidiary
2012.07 Opened the cafe

* Subsidiary for disabled employees : As subsidiary established by the parent company
for the purpose of employing the disabled, it allows the disabled to secure stable job
positions and the parent company to fulfill the criteria of employment quota system.

Education to Improve Awareness on the Physically Challenged

Nanumnuri provided education to improve the awareness on the
physically challenged among the workers in Gumi and Paju Plant. In
the main office in Gumi, the education was promoted for the sanita-
tion workers while offering education for certain departments that
had frequent exchange with Nanumnuri in Paju. The employees who
participated in this education directly experienced physical limita-
tion and had a chance to improve their awareness on the character-
istics of the physically challenged workers.

Such education is planned to be promoted regularly every year and
by developing a variety of learning programs, Nanumnuri will con-
tinue to exert efforts for creating an organization that shares happi-
ness and joy together with the physically challenge

Vision of Nanumnuri

Build an organization to share pleasure and happiness together

VR

/ \
/ New Business Development |
[ & Diversification “

\ ) | Corporate Cultureto |
\ Expansion of the ) |
Pursue Sharing

and Harmony /

/

\\\Disabled Employment Rate

Mission of Nanumnuri
By offering job opportunities, Nanumnuri promises to support
the physically challenged, who are losing their social identity, to

not only be recognized but also regain their place in the society.

Supply of necessary human resources
and contribution to employee welfare
benefits of the parent company

Job creation and training on tech-
nologies their independence

Organization of Nanumnuri

CEO

Director

Management
Support Team

| ]
Clean Business Unit Service Business Unit Café Business Unit
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SECTION 2

CORPORATE _
SOCIAL 3
RESPONSIBILITY - .

The new world that everyone dreams of. LG Display accompanies you as you \ \ L
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The innovation towards
the dream display and
efforts towards the
perfect quality; this is the
beginning of the products
pursued by LG Display.

Product Environment, Safety and Health Employees Partner Companies

Local Communities

INNOVATION MANAGEMENT

Aiming to reach the goal of ‘Global No.1 Display Company,’
LG Display endeavors to ensure R&D investment and origi-
nal technology on the next-generation display including

OLED, 3D, transparent and flexible display.

R&D Structure

LG Display is preparing differentiated products and future tech-
nology to secure dominance in the display market for various
products, such as TVs, laptop computers, monitors, and mobile
devices.To introduce differentiated products that reflect the
market and customer needs, a special unit for product and tech-
nology development has been operated. The unit reinforces the
research and development capabilities on the next-generation

display through the LG Display Laboratory.

R&D Structure

LG Display Laboratory ;Zﬂ;?:’:gﬁ Product Development

+ Future technologies for LCD  + Advanced technologies +TV products

- Future technologies for  for LCD + [T/Mobile products
OLED + Advanced technologies «OLED products

+ Next-generation display for OLED

R&D investment

Continuing to invest in R&Ds and focusing on R&D in its invest-
ment portfolio, LG Display is clearly reflecting its commitment to
sustainable growth and technological advancement.In 2012, it
invested KRW 1.37 trillion in R&D activities, accounting for 4.7%
of total sales. From now on as well, it plans to actively promote

investment in R&D.

R&D investmen (KRW in millions)
Classification 2010 2011 2012

R&D expenses 1,117,268 1,314,031 1,372,787
R&D expenses to sales revenue 44% 54% 4.7%

R&D expenses in 2012

&% 1372787,

R&D expenses to sales revenue in 2012

i 4.7,

Strategic Patent Management

LG Display focuses on strategic patent management to secure
continuous developmental foundation. Staying true to its iden-
tity as leader and innovator, LG Display is consistently exerting
efforts to secure original technologies for the future through the
development, acquisition, and licensing of patents. As a result, LG
Display is recognized for having the world's most competitive

patents for displays.

R&D Performance

As of the end of 2012, LG Display held 19,713 patents, including
8,982 in Korea and 10,731 abroad. This outcome is greater by
16.34% compared to the 16,944 patents realized in the previous
year. In recognition of this achievement, it received the Bronze
Tower Order of Industrial Service Merit for the world's first 55-
inch OLED TV panel. Since 2010, LG Display has also been includ-
ed in a value index in the display category of the Ocean Tomo
300 Patent Index (Traded in NYSE based on IP value-oriented
index of industrial product). Ocean Tomo is a world-renowned

intellectual capital merchant bank.

2012-2013 LG Display Sustainability Report
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QUALITY MANAGEMENT

Having established the vision and standard of quality man-
agement system, LG Display seeks to improve the quality
of its products while standardizing the practical guidelines.
Furthermore, it exerts efforts to reinforce product quality
throughout all value chain based on quality management
of the suppliers and overseas offices.

Operation of a Special Unit for Quality Management

Operating adaptable quality management units based on product
line, production process, and region, LG Display is able to secure
the excellent quality required by the customers. In particular,
through the development quality department, the company
ensures the quality of new technology from the time it is concep-
tualized. It not only enhances the technology for quality inspec-
tion but also optimizes the inspection procedures and testing
specifications. The company also continues to optimize quality,
costs,and delivery times, thereby upgrading the level of its quality-

management system both domestically and internationally.

Vision System of the Quality Center
The Quality Management Center contributes to the actual busi-
ness value and value creation through reinforced partnership

while securing basic product quality.

Vision system of Quality Center

Customers’ successful Biz factor
(Time to market, market leadership)

Customer delight factor
(Development completeness, productivity)

CS factor
(Failure rate, Issue)

Basic factor

(Quality erron) Competitive

quality

/-

Basic quality
Operation efficiency Partnership, optimization of Q/C/D*
Inspection & Development B n<pection/test Quality that

& process
origination

precedes

leak protection development

technology

*Quality, Cost, Delivery data

You Dream, We Display

Efforts to Realize Defect-Free Quality Products

LG Display exerts efforts to come up with the fundamental
solution for problems that can arise during development, pre-
vent the recurrence of such problems, and clearly explain their
causes. Also, the company carries out defect-free development
processes in order to obtain the best results. This is done by pro-
actively identifying and addressing potential defects in the prod-
ucts through the examination on the structure and functions
of the new technologies being employed. As part of its Quality
Management Center, LG Display has created a special unit
whose focus is to maintain the company’s competitive edge as
a technological leader and innovator. It also conducts company-
wide creativity exercises to ensure that it effectively utilizes
all of its resources in pursuit of advanced technologies, made
possible through a closer cooperation among all members.The
company's policy is to customize the processes of technological
development to suit the needs of each client, thereby striving
to sincerely adhere to their strategic models. Meanwhile, it also
pursues global standardization, confirms the appropriateness of
technical specifications and inspection standards, and continu-

ally optimizes the testing methods.

Operation of Quality Management Center

LG Display established firm guidelines for quality management
in an effort to standardize the process. These guidelines are
distributed throughout the company, along with registration
processes, through periodic presentations and internal bulletin
boards. Furthermore, the company upgrades and optimizes its
quality management processes through regular quality inspec-
tions, enabling it to prevent incidents that may potentially affect
the quality of products.These inspections also enable the com-

pany to obtain international quality certification (ISO/TS).

Expansion of Quality Management Process

LG Display fully applies the international standards of quality in
all products manufactured in Korea and overseas. Furthermore,
video conferences and mentor sessions between domestic and
overseas worksites are promoted as an effort made for quality
management. Having established its remote support system, the
entire global network of LG Display communicates in real time.

The "1+1" of LG Display is the system that is designed to solve

Product Environment, Safety and Health Employees Partner Companies

Local Communities

quality-related issues raised in overseas subsidiaries within 48

hours through the 24-hour monitoring and segmentation.

Parts Quality Management of the Partner Companies

To ensure proper implementation of quality management,
LG Display promotes regular reporting and inspection on the
materials and parts of the primary, secondary, and tertiary sup-
pliers.The company also prevents overlapping or unnecessary
processes between suppliers by standardizing all inspection

processes.

Product Safety Certification

LG Display promotes a variety of activities according to the Stan-
dards of Product Safety Test aiming at product safety, reliability,
prevention of quality-related issue, stabilization of production
quality, and security of customer-satisfying quality. It also pro-
motes design in consideration of specification change while
offering technical support to obtain the international standards
demanded by the customers. Currently, LG Display has obtained
various international certifications, such as CB, UL, CSA, and TUV,
and regular inspection is promoted to ensure reliability of prod-

uct quality.

Best Partnership 2012

Customer Satisfaction Activity

LG Display not only offers differentiated products and technolo-
gies but also promotes consistent communication-related activi-
ties for its customers. In the Customer Support Center, the voices
of customers as well as quality-related issues are immediately col-
lected in real time to satisfy the customers' needs and promptly
respond to their concerns. As a result, LG Display was selected as

No. 1in the Quarterly Business Review in 2012.

Product Information through Labeling
LG Display uses four types of labeling to reflect the customers’

demand and international qualification as follows.

LM240WUS L 24BAT0-B-8 KL ]

(SL)(A3)
ot LI

AR S0NATE S11A
lel a @ DIFFUSER PLATE  »P§«
@ LG Display

e S T T p— WADE N ROREA
ey vy ey g e e T TN

RoHS 1) RoHS Verified: Satisfaction of European RoHS (Re-
Verified striction of Hazardous Substances)

“ 2) UL/CSA Mark: Approval of safety standard in the
[ US  US.andCanada

3) TUV Mark: Approval of European safety standard
3L

4) China RoHS: Label for the period of environment-

@ friendly use

Concept of Eco-friendly Packaging and Expected Effect . . | .

Reduction of packing materials with the use of packing-integrated AL bag

[Before : EPS packing+ individual AL bag] [After :EPS+EPP packing + Packing-integrated bag]

LM Individual AL-BAG
Packing-integrated AL-BAG

* EPS :Expandable Poly Styrene
EPP :Expandable Poly Propylene

To prevent quality defect caused by humidity in all TV products of LG Display, individual AL bag was applied. However, it became a factor that

weakened competitiveness due to the increased packing expense as well as increased labor and processing time. Thus, the individual AL bag was

replaced by the packing-integrated bag. From the environmental standpoint, it can lessen the consumption of resources through the reduced use

of AL bag while enhancing its environment-friendly effect. Moreover, it is expected to reduce the material cost and labor required for processing.
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ENVIRONMENT, SAFETY AND
HEALTH

S

LG Display is promoting
O 2 activities to create safe
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Local Communities

RESPONSES TO CLIMATE CHANGE

Facing the global issue of climate change, LG Display strives
to fulfill its responsibility to the environment by establish-
ing and practicing sustainable strategy for environmental

management.

Risks and Opportunities in Climate Change

® Addressing climate risks

LG Display identifies and confronts risks from climate change
with respect to regulatory, physical, and other related factors.
To adapt to stricter domestic and international regulations re-
garding climate change, it identifies risk factors and promotes
a variety of programs to reduce greenhouse gases (GHG) and
energy consumption. As for the measures against physical risk
factors, LG Display continues to develop ideas to minimize the

consumption of electricity and water while formulating mea-

sures to cope with storm and flood damage. Furthermore, it
is seeking ways to minimize the effects of market fluctuation,
caused by climate change, on its corporate image and financial

performance of the company.

@ Utilization of opportunity from climate change

LG Display views the amelioration of climate change as an
opportunity to come up with new products and businesses.
Abiding by regulations related to climate change, the company
carries out marketing activities and obtains appropriate certi-
fications to do so.Owing to the unstable supply of energy and
rising costs of energy consumption as a result of climate change,
LG Display intends to secure competitiveness by introducing
differentiated products that thoroughly address the uncertain-

ties in the supply and demand for energy.

- workplace and healthy

03
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0o

world by adopting GESH
(Green, Environment,
Safety, and Health) value
to the management

system.

Risk Factors and Response to Climate Change

Category Risk/Opportunity factors Response strategies and activities
Regulatory perspective Regulatory perspective
« Fines may be imposed according to domestic greenhouse gas (GHG) and  « Carry out process-caused GHG emissions reduction and energy-saving ac-
energy management by objectives. tivities.
+ Additional expenses may be incurred according to domestic GHG emis- Engage in pilot projects for GHG emissions trading.
sions trading system implementation in 2015. + Develop products using less power and conduct R&D to improve product
+ R&D expenses may increase to comply with energy efficiency regulations  performance including contrast and brightness.
including ErP and Star.
Physical perspective Physical perspective
«Power use and LNG use may increase in summer,and winter, respectively, due to  « Find out and invest in items to cut down the use of electricity and water.
Risks abnormal temperature caused by climate change. + Diversify the steam supply system (collection of external waste incineration heat).
« A production shag may occur due to insufficient water owing to the lack of rainfall. + Build a process to cope with damages caused by yellow dust and storms and floods.
+ Production problem or lack of raw/auxiliary materials may occur due to increase in -+ Make the supply system of raw/auxiliary materials into a dual system.
damages caused by yellow dust and storms and floods.
Other risks Other risks
« Risk of reputation: Investment value may fall,and customer preference may de- - Consolidate external communication on activities to cope with climate change.
cline if negative evaluation is received for activities to cope with climate change.  + Bolster R&D for product energy efficiency improvement and implement
+ Consumer behavior change: Product value may drop in the markets when  carbon labeling certification.
customer needs for low-carbon/high-efficiency products are not met. « Strengthen R&D to reduce input volume of raw/auxiliary materials in case
« Corporate profitability may deteriorate owing to market environment vola-  of new model development (reduce the No. of parts and use ratio of raw/
tility increase including raw material price hike. auxiliary materials and make product lightweight).
Regulatory perspective Regulatory perspective
+Income may be generated in case GHG emissions are reduced additionally,ac- + Conduct process-caused GHG emissions reduction and energy-cutting ac-
cording to the implementation of the GHG emissions trading system in Korea. tivities.
«New profit creation is possible by engaging in international GHG emissions trading.  « Profit creation through CDM
Opportunities Other perspectives Other perspectives

+ Reputation: Investment value rises and customer preference goes up,
thanks to volunteer activities to cope with climate change, which can be
used as a positive management performance assessment index.

« Consumer preference for low-power consuming products increases due to
expansion of consumer needs for low-carbon/high-efficiency products.

+ Consolidate external communication on activities to cope with climate change
(publication of sustainability management reports, participation in carbon
disclosure project).

« Development and mass production of low power-consuming products
(AMOLEDTV, Solar e-book)
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Countermeasures against Climate Change

® Establishment of company-wide system of countermea-
sures against climate change

The LG Group formed the Green 2020, a set of eco-friendly man-
agement strategies that involve three strategic targets, namely,
the creation of green workplaces, expansion of green-growth
products, and reinforcement of green-growth businesses. The
LG Group has carried out its businesses based on such strategies
and operating principles. As a member of the LG group, LG Dis-
play has actively taken actions against climate change through
the establishment of a company-wide system of countermea-
sures.In addition to the existing energy-saving activities focused
on energy suppliers, the company mobilized a task force to lead

energy conservation from the perspective of the consumers.

LG Green 2020 Initiative

3 Management Goals for LG “Green 2020” Strategy
Sustainability management through response to climate change
and green growth

P

CrezgEan | | Reduce GHG emissions by 40% per unit of production

» Reduce water usage by 30% per unit of production

workplaces

SENCIETA - Reduce consumer GHG emissions by 30 million tons per
gJiekln year by increasing energy efficiency (more than cumula-
products tive 200 million tons)

Foster new . .
« Expand new green businesses to comprise 15% of total

sales by 2020

green
businesses

Performance in Reducing Indirect Energy Consumption

® Preemptive management against greenhouse and energy
consumption

LG Display established greenhouse gas inventories at all workplac-
es to ensure the effective management of GHG emissions and en-
ergy consumption throughout the company. At workplaces within
Korea, it regularly completes third-party assurance processes to
cope with the programs for GHG and energy target management.
Driven by consistent research development, it is also taking initia-
tive in terms of climate change based on the development and

production of energy-efficient products.

® GHG emission reduction and results

Aiming at the reduction of GHG emission and energy consump-
tion, LG Display implemented a special system that analyzes
energy efficiency in the facilities while recovering waste heat
and recycling energy from waste through the recirculation of air
desorbed from organic exhaust gases. It also seeks reductions
in the LNG used during steam generation by incinerating exter-
nal waste materials and at waste heat recovery incinerators, it
generates additional steam through the incineration of biomass,
including dried organic sludge and wood chip fuels. Through the
process improvement, recovery of waste heat, replaced old facil-
ity,and reinforced operation management, LG Display is actively
coping with climate change. As a result, LG Display saved 928,211
tCO,e in GHG, 198,270 MWh in electricity consumption, and
7,582,000Nm” in fuel in 2012.

Moreover, it is promoting various activities including the main-
tenance of proper temperature in the offices, nighttime energy
patrol, and event on Environment Day to settle the energy reduc-
tion culture in our daily lives. Meanwhile, related information is an-
nounced through the newspaper and in-company communities

to encourage active participation of the employees.

Performance in Reducing GHG Emissions and Energy Consumption

Classification 2010 2011 2012

Started reduction activities in 2012

1.Transportation

- Reduce the emissions of 168 tCO,e by increasing
container charging rate by 4% year-on-year

- Offer eco-driving education

2.Storage

- Reduce the emissions of 202 tCO,e by minimizing

Logistic(tCO,t) reduction

Classification Unit 2010 2011 2012
New investment costs  KRW in billions 468 321 251
No.of items ltems 38 20 16
Investment 1COe 625,107 9227 834221
Reduction for the year  MWh 12675 10910 24793

Thousand Nm’ (LING) 11,389 1871 1655

N floh N N Processim- No.ofitems Items 827 789 1277
the use of lightings in the warehouse
ontng provement tCO.e 69,723 113,787 93990
Commute of employees N/A (This performance was included in the Scope and ) ih 135200 176267 0D,
e terb )p 4 1 emissions according to GHG target management management Reduction for the year ! ! !
ommuter bus, 5
program by the Ministry of Environment) enhancement Thousand Nm'(LNG) 2985 14293 5927
GHG emissions by partner No.of items Items 85 809 1293
companies 297,835 837,669 778,498 Total tCOe 694,830123014* 928211
ota
(CO-€) (Response rate, %) (425) (743) 873) Redluction for the year  MWh 148084 187,177 198270

You Dream, We Display

Thousand Nm*(LNG) 14374 16,164 7,582

*The data are different from those of the previous year as cumulative data were not aggregated.

Product Environment, Safety and Health Employees Partner Companies

Local Communities

Encouragement of Energy Reduction Ideas in LG Display

LG Display encourages the employees to suggest fresh and innova-
tive ideas in terms of energy reduction and it applies such ideas to
reduce the cost for energy consumption.
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® The world's first acquisition of business approval for CDM
(Clean Development Mechanism)

LG Display acquired approval on CDM business from the United
Nations Framework Convention on Climate Change (UNFCCC)
for the first time in the global LCD industry. This business is
mainly intended to reduce sulfur hexafluoride (SFy), a GHG emit-
ted during LCD production. As one of six GHGs, SF¢ has 23,900
times the effect of CO, on the world's climate. SF4 is used for dry
etching, during which the unreacted SF; is discharged into the
air. The SF, abatement system, which was developed by LG Dis-
play in cooperation with LG International Corporation, combusts
the unreacted SF, at a temperature of approximately 1,200 de-
grees Celsius. Under this system, carbon credits are traded with
companies that have obligations to reduce their GHGs to raise

profit. From August 2010 to January 2012, the company was

credited by the UNFCCC for 993,290 tCO,e in GHG reduction.

The deliberation of UNFCCC on the company's reductions since

February 2012 is currently being progressed.

LG Display’s CDM project

Classification Details

Securing carbon credits by abating unreacted SF, during the dry

Project
ojec etching process in TFT-LCD manufacturing
Period From August 2010 to July 2010 (ten years after a registration with
UNFCCO)
Estimated
1.2 million tCO,e per year
reduction . 2 pery
Applied o
PPISS ot | Heating (12007 LNG) + H,0 — HF + SOx + NOx
technologies
Participati
o \cwpa. "9 LG Display and LG International Corporation
companies

Support for GHG Reduction in Local Communities

® Mentoring project for Stop CO, in Gyeonggi-do

LG Display concluded an agreement on ‘Stop CO, Mentoring
Project’in May 2010 and plans to support GHG reduction in local
communities by 2015.In particular, the Paju Plant of LG Display
participated in the mentoring activity for ENVITEK, an industrial
waste treatment partner company. ENVITEK was able to reduce
its LNG use and GHG emissions through the application of ex-
cellent cases provided by the Paju plant, such as co-incineration

of energy and organic sludge.

Mentoring Program to Stop CO,

+ Assess the energy-saving status of a mentee company

« Share excellent energy-saving example of a mentor com-
pany

« Provide mentee companies with energy-saving ideas

«Increase the competitiveness of mentee companies
through energy-savings

« Promote the awareness of mentee companies for energy-
saving technologies and mindset

+ Assist mentee companies to preemptively secure GHG
emission rights

Expectations
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warded as an Excellent Mentor on CO, Reduction (By Gyeonggi Province)
Mentored by LG Display, ENVITEK was selected as the outstanding company for the
Mentoring Program to Stop CO, on June 28,2012.
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GESH MANAGEMENT

For the construction of safe workplace, LG Display operates
GESH (Green, Environment, Safety, Health) that integrates
green environment and safe health management activity
through the reduced environmental impact and improved
risk management in the overall management activities. It
intends to introduce GESH management system internally
and externally and establish guideline for the management

activity of LG Display.

GESH Management System

® Establishment of GESH

LG Display established an objective that aims to pursue sustain-
able management of GESH (Green, Environment, Safety, Health)
by actively carrying out the practices of green-growth, environ-
ment, safety, and health and by transparently promulgating all
related activities to the stakeholders.To realize this, the measures
and promotional plan of GESH were formulated. It also consis-
tently screens all sections to ascertain the compliance with the
guidelines through internal and external deliberations, as well
as management reviews. Results are reported to the CEO and all
information related to the GESH management system is trans-

parently notified to the stakeholders through the homepage.

GESH Management System
GESH policies
e
$ )
o
5

. Green environ-
Review by

the man- /
/
agement /

\ management
system |

-

Check&action &~~~ Implementation
& operation

Y.
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@ Certification of GESH Management System

LG Display has obtained the certification for GESH management
in all of its domestic and overseas workplaces. Including 1SO
14001 and OHSAS 18001, it has also obtained the KSI 7001 and
7002 certifications for eco-friendly management. Through self-
oriented agreement, LG Display has continuously promoted im-
provement in the field of green, environment, safety, and health.
Recognized by the Ministry of Environment for its environment-
friendly management activities, LG Display was selected as a
Green Company (GQ), for the Gumi plant 1in 1997, Gumi 2 and
3 plants in 2006,and the Gumi 4, 5,6 plants in 2008.

Certificate

P
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e T -

1SO 14001 Certificate
International certification for es-
tablishment and operation of an
eco-friendly management system

KS17001,7002 Certificates
Korea's certification for estab-
lishment and operation of eco-
friendly management systems

Certificate

A of Regintration

SLEL R

& agga anEy 5499 8
4 4y

OHSAS 18001 Certificate
International certification for estab-
lishment and operation of safety
and health management systems

Green Company (GC) Certificate
Certification for green businesses
designated by the Ministry of
Environment

Product Environment, Safety and Health Employees Partner Companies

Local Communities

—CO-FRIENDLY MANAGEMENT

LG Display operates eco-friendly management systems
to minimize environmental impact that may occur during
daily operations. LG Display is leading the creation of sus-
tainable environment by identifying ad alleviating environ-
mental risks arising from resource usage, hazardous chemi-

cal management and disposal of hazardous substances.

Green Environment Management System

® Management of green environment

The Green Environment Management System enables LG Dis-
play to conserve resources, efficiently use energy, minimize GHG
emissions and reduce environmental pollutions. Abiding by 1SO
14001, LG Display is sincerely carrying out the management of
GHG emission and energy as well as its social responsibilities
with the Green Environment Management System. In 2012,
we implemented a computer system for effective operation of
Green Environment Management System and obtained certifi-

cations for the eco-friendly management of our new facilities (P9

&M5).

Eco-friendly Management Performance

Key management Unit 2011 2012 2012 Achieve-
targets Results  Targets  Results ment level
Target

. % 92 92 92 [
established °

Percentage of

% 100 100 100 .
green products

Education and ~ Hours/

L 5 6 6 [
training hours ~ Person
Violations at Times/
. 0 0 0 L}
worksite Year
Disclosure )
) Times/
period for green 1 1 2 m
Year
management

Key management Unit 2011 2012 2012 Achieve-
targets Results  Targets  Results mentlevel
Ener
9 . TJ/Year 53,234 69,272 61,169 =
consumption
Thousand
Direct GHG
o tCOL/ 3,261 4300 3,282 m
emissions
Year
Thousand
Indirect GHG
o tCOL/ 2667 3518 2879 m
emissions
Year
Industrial water ~ Million
) 72 86 77 O
consumption  tons/Year
Wast
aste N % 71 75 71 o
recycled

m: Target achieved [ Target exceeded 0 Target shortfall
*Improvement measures : Development of technologies to recycle waste water
sludge and waste glass

® Prevention of negative impacts on the local communities
In order to prevent negative impacts of our business on local

communities, LG Displays adopts four measures as follows:

- Formation of buffer green belt in
the riverside of the Paju complex,

children’s park,and roadside

+Regular prevention of epidemics to

minimize the problems related to
hygiene and public health in the sur-
rounding areas in connection with the

business promotion

Population and Residence Cultural Assets

« Installation of temporary noise barriers
and sprinkling system to minimize
impacts caused by noise, vibration,and
scattering dust around the construc-
tion sites

« Execution of proper measures like

water sprinkling

« Execution of excavation for the three

areas with potential relics before
construction based on the findings of

surface survey

+ No relics found during the construction;

to be treated according to the Cultural
Heritage Protection Act in case of hav-
ing an issue related to cultural assets

2012-2013 LG Display Sustainability Report
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® Environmental impact assessment for each business phase
Abiding by the Article 14 and Article 24 of the Environmental Im-
pact Assessment Act, LG Display carries out environmental impact
assessments to identify and prevent the potential environmental
impacts to the surrounding areas. By organizing stakeholder meet-
ings as following the law, LG Display also manages the possible

impacts of its business to the local communities, such as noise/vi-

bration, waste, excessive water usage, a leakage of toxic substances.

The assessment report on environmental impacts is available at
the homepage of Environmental Impact Assessment Support Sys-

tem (www.eiass.go.kr).

Management of Potential Impacts Generated in Local Communities

« Installation of a low-noise fan in the cooling tower after a complaint
was filed due to the noise of the cooling tower in Paju Complex

+ Operation of a task force to minimize the risks during an emergency
and a leakage of chemical substances

+ Support to verify the mechanism of water fog generation that was caused
by the waste water of the LCD waste water treatment facility in Paju plant

® Strict management of water quality

To prevent water contamination, LG Display operates a 24-hour
water monitoring system at its control center. With the instal-
lation of an automatic drainage system that transfers potential
hazardous chemicals into its own waste water treatment facili-
ties, it also prevents the inflow of hazardous substances into
rivers and streams. The waste water at the Gumi plant is initially
treated onsite, then transferred to a sewage treatment plant in
Gumi City,and finally discharged into the Nakdong River. Due to
the company's strict management of waste water, the pollution
concentration was set to be 50% lower than the level set by rel-
evant laws.

Meanwhile, the waste water that is primarily treated in the Paju
plant is being utilized for the maintenance of the Manwu Stream
after going through the sewage treatment plant in the city. As
of today, none of our business site received a report about wa-
ter contamination from the local communities. As a part of the
agreement with cities on the principles of "One Company, One
River," the Gumi and Paju factories participate in the cleanup of
natural ecosystems including rivers, streams, and pastures in the
surrounding areas.In addition, the water quality is analyzed once
a month and the result is reflected to the operation of the waste

water treatment facilities.

You Dream, We Display

Water Sources Significantly Affected by Water Intake

Classification 2010 2011 2012

Water sources (ton) 839,406 839,406 839,406

No. of protected areas of water

1 1 1
sources (locally/internationally)

Biodiversity value (ex. Species diversity
and endemism, and No. of protected
species)

+Water source of Gumi Complex: Haepyeong water-taking plant (water source pro-
tection area designated by the government),and Bisan water purification plant

+Water source of Paju Complex: Munsan water purification plant and Paju industrial
water purification plant

® Reuse of waste water

In general, LG Display uses water to supply deionized (DI) water for
cleaning glasses. Depending on the characteristics of the waste
water recyclable water is reclassified and introduced again to the
waste water recycling system to make the best use of waste water.
In 2012, LG Display recycled 9.2 million tons of water and saved
the amount of water consumption. Especially, highly concentrated
waste water is transported separately to recycling companies
where it is reprocessed, then reused by other companies for the

chemicals to treat waste water.

PR of Water Resource Control on the World Water Day

In celebration of the World Water Day on March 22, the college stu-
dents who were interested in the water quality management of LG
Display wrote comments in 'The Young's This Play' which is a blog
of LG Display. The bloggers were able to understand the course of
eco-friendly waste water treatment of LG Display and posted their
thoughts so that other blog visitors could easily understand the pro-
cesses involved. Through the blog, LG Display was able to share the
importance of protecting water resource with the blog visitors while
announcing the significance of the sustainable management con-
ducted by LG Display.
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® Stable supply of chemicals with high dependence on imports
For recycling chemical waste that is generated after production,
LG Display has organized a chemical waste refinement task in
2006 and promoted research and investigations to apply new
recycling technologies. Later, the company built a chemical
waste recycling system between LG Display, chemical waste
refinement and chemical production companies to secure
procurement of chemicals whose supply is highly dependent
on imports. Such system not only reduced the cost of chemicals

but also improved the recycling rate of waste materials.

Recycling System of Chemical Wastes

Transfer of waste
chemicals

LG Display Delivery of recycled

chemicals

Waste
chemicals
refinement
companies

Chemicals sup-
pliers

———

Refinement and delivery

® Recycle of waste materials

LG Display is consistently developing recycling technology for
waste materials to maximize the recycling of resources. In line
with this, the company jointly registered two patents on waste
recycling in 2012.In addition, the company started recycling
backlight unit protection film, which has been incinerated due
to its adhesive composition, by developing recycling technol-
ogy and facility. In addition, it successfully developed technology
and device that acts as substitute for the protective paper used
for glass board. By replacing coniferous tree, a raw material for
natural pulp that is 100% dependent on import, the company is
expecting replacement of imported raw materials and contribu-

tion to conservation of natural environment.

o)

2012-2013 LG Display Sustainability Report

41



42

@ LG Display and biodiversity

Abiding by the Article 14 and Article 24 of the Environmental
Impact Assessment Act, LG Display carries out environmen-
tal impact assessments prior to starting the new business to
identify and prevent the potential environmental impacts to
the surrounding areas. According to the environmental impact
assessment conducted by LG Display, our business sites were
not nature preserves or the area with high value of biodiversity.
There was no legally protected specie, such as an endangered
animal or a natural monument in the area. Also, there was
nothing significant found by the inspection on the number of
dominant species. LG Display formed Manwu Stream in the Paju
Complex as a natural stream and currently utilize the stream as
an ecological pond after the completion of a construction in the

northern part of the complex.

Classification Habitat

Surface area of all protected or recovered habitat (ki) ~ 39.6

Location Paju Complex and
neighboring areas

Approval of external experts No

Process of Hazardous Substance Management

Hazardous Substances Management Process

+ Audit and instruct new partner companies
« Inspect response process to hazardous substances

Registration of partner companies

+ Assess the environmental effect of all parts
+ Document screening, XRF, precise analysis (3 steps)

Development of parts

+ Assess the environmental effect of models
+ Product labeling (RoHS verified)

Development of products

+ Manage processes through regular test of all parts
+ Conduct class test by risk assessment
+Instruct and check partner companies through regular audit

Mass production

shipping. This system not only responds to the diverse needs of

its customers but also promotes an eco-friendly corporate im-

age and enhances the competitiveness of products.

Product Environment, Safety and Health Employees Partner Companies

Local Communities

® Operation of the Eco Analysis Center

LG Display's Eco Analysis Center is actively responding to the de-
mand of the customers on environmental safety.In 2005, tt was
certified as an international certification body for ISO/IEC 17025
in RoHS sector by the Korea Laboratory Accreditation Sccheme
(KOLAS) for the first time in the industry. It was also certified to
the test standards for IEC 62321 as well as hazardous substances
in Class Il and lll,including HBCD, TBBPA, Phthalate and halogen.
In order to cope with the hazardous substances to be regulated
in the future, the company has obtained qualification for the as-
sessment of hazardous substance by TUV SUD that is a globally
recognized testing, inspection, and certification organization. In

so doing, it takes charge of issuing analysis result on hazardous

substances, such as PAHs, Ni,and Be.

® Standardization of eco-friendly analysis technologies

LG Display also actively participates in ongoing efforts to stan-
dardize international RoHS analysis. Serving as a project leader,
the company has implemented the amendment to the IEC
62321 international standard (Standard name: IEC 62321-3-2)
on analysis of hazardous substances. As a part of these efforts, it
submitted a petition for the implementation of combustion-IC,
an inspection standard for halogen-free products in June 2010
which will be officially announced as the standard in June 2013.
Driven by such activities related to RoHS and halogen analysis,
LG Display promises to sincerely fulfill its responsibilities as an
eco-friendly business while leading the eco-friendly analysis

technologies.

i \‘m?: .
AT o T

Hazardous substance management system . ‘ N <[] -
) ] ¢ y ) Eco Analysis Center KOLAS certificate TOV SUD certificate
LG Display has implemented a system for environmental man-
agement can shut off the use of hazardous substances in any
stage of production, ranging from manufacture to storage and
Spontaneous Activities to
Reduce Hazardous Substances 2010 2011 2012 2013 2014
> » Remar
LG Display complies to international regulations such as
RoHS and REACH. Furthermore, it performs environmental ROHS *World-wide regulations including EU
1 T~ - Continuous management since enforcing
assessment on raw materials and activities to reduce haz- (6 substances) k
All models regulations
ardous substances based on “the standards on hazardous * Response to regulations by all models
substance in products.” O] 777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777
% Response level | > Mobile phone - + Promotion of reduction voluntarily and by
® Partial response — some models Halogen customer requirements partially
@ Whole response - all models Free [T(Monitor, Notebook) - Applied to all mobile phone models since
(8r,C) > 2011
TV + Applied to all IT product models since 2012
O 2 + Partially applied to TV products
Anti + Promotion of reduction voluntarily and by
: |mony Mobile phone customer requirements partially
Beryllium + Applied to all mobile phone models since TH 2011
Free IT(Monitor) + Applied to monitor models in 2012 and
(Sb, Be) plan to expand

_,-.F’Voﬁ'ﬁream, We Display

#

03

+ Under examination of the application to TV
and notebook models
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HEALTH AND SAFETY MANAGEMENT

LG Display strives to provide a pleasant working environ-
ment and improve the health and safety of all employees
by enforcing strict standards for all processes, from design
to manufacturing.The central control center enables a swift
response to emergencies by offering real-time monitoring
of fire-fighting equipment, utilities, weather information,

and gas and chemical substances.

Safety and Health Management System

@ Industrial safety and health committee

LG Display's Industrial Safety and Health Committee consists of
62 union members and managers.The committee holds regular
quarterly meetings, during which they discuss about the pre-
vention of work-related accidents, improvement of working en-
vironment, and activities to promote health. Each workplace has
its own committee, and all committees have active exchanges
issues and decisions regarding safety and health. The main
agendas are employee SVC, safety and health issues, safety and

health training, and safety inspections.

Percentage of total workforce represented by joint
labor-management health and safety committees

Classification 2010 2011 2012
Percentage of total workforce repre-

sented by joint labor-management 03 02 02
health and safety committees (%)

No. of total workforce represented by
joint labor-management health and 62 62 62
safety committees (persons)

Percentage of total workforce  No. of total workforce

02, 62...

You Dream, We Display

® Comprehensive process safety management

LG Display adopts a comprehensive process safety manage-
ment (PSM) system for all workplaces, providing risk assessment
and risk management throughout all processes. The equipment
technology division, green technology division, and the safety
management team cooperate to define the appropriate roles
and responsibilities of each process, starting at the warehouse,

to provide a safe work environment.

PSM (Process Safety Management)

Common Areas for All Divisions Safety Management Team

- Emergency response and fire fight- - Annual audit

ing trainings -Management of partner
-Annual ESH and safety education companies

by duty and individual - Approval of safety operation
-Research of process incidents - Expert education

- Contingency plans
- Change management

Saftey Managing
Team (Staff)

Equipment Environment
Technology Technology
Division (Line) Division (Line)

Technologies for Equipment and Environment

- Pre-test of operation
- Facility inspection and maintenance

Product Environment, Safety and Health Employees Partner Companies

Local Communities

@ Safety certification programs

LG Display conducts safety certification programs for equipment,
in line with the standards of other domestic and international
safety programs. Since 2010, the evaluation criteria have been
expanded to include all sets of equipment. Apart from ensuring
the safety of new equipment, the certification program enables
comprehensive management of safety, reliability, and improve-

ments of basic safety checks.

® Equipment Safety Certificates
LG Display issues self-evaluation reports (left) and safety certifi-

cates (right) for all sets of new equipment.

Equipment safety certificates
Self-evaluation report for the safety of new equipment (left) and safety
certificate (right)

Safety and Health Activities

® Safety school

In addition to the aforementioned processes and equipment
safety measures, LG Display operates a Safety School that offers
customized safety training for all divisions. The courses cover a
wide range of topics, from basic safety education to specialized
fire-fighting training. Through these programs, employees can
recognize in advance the risk factors within the workplace and
make the necessary improvements, in addition to being trained

for swift firsthand responses in cases of emergencies.

® Safety management performance

LG Display offers comprehensive safety management, equip-
ment management, and employee training to ensure maximum
safety in the workplace. Furthermore, all industrial incidents are
compensated with medical care benefits by the Korea Worker's

Compensation and Welfare Service.
*Industrial accidents: any injury, disease, disability, or death caused by occupational

exposures

LG Display Presented with the Korea Safety Award .

LG Display’s Gumi plant received the Presidential Award during the
11th Korea Safety Awards hosted by the Korea Safety Authority.. The
Korea Safety Awards was established in 2002 by the Korea Safety
Authority and the National Emergency Management Agency to give
proper recognition for individuals, groups, and institutions that have
played a crucial role in the settlement of safety culture.

LG Display’s Gumi plant has been awarded the Presidential Award for
its safety and health management system, which incorporates envi-
ronmental, safety, and health measures. The comprehensive system
curtails waste water and gas emissions, while linking such factors to
the health and safety of employees to come up with realistic goals.
The proper application of the environmental-safety-health activities
are confirmed through internal and external inspections, which may
be conducted by local residents and other independent institutions.
LG Display’s efforts have earned us the International Certification of
Safety and Health and we will continue our efforts for providing a
safer and healthier workplace through safety activities and emer-

gency response training.
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A of working envi Each six months, external medical experts check and assess risk factors of worksites

® Pleasant work environment

LG Display regularly assesses the workplace to limit workers'
exposure to harmful chemical substances. Our efforts to provide
a pleasant and safe working environment also include measures
for high-temperature work sites, regular inspection of local ven-

tilation systems, and prevention of musculoskeletal disorders.

® Employee health promotion

LG Display provides customized medical examinations every
year to improve employees' health. Long-term female employ-
ees and their spouses have access to biannual comprehensive
exams. We also operate in-house medical centers and health
clinics, nursing rooms for new mothers, and prenatal classes
for expecting parents. Regular health courses are available for
employees who wish to have an in-depth understanding re-
garding health issues, while fitness test rooms that are managed
by medical professionals and fitness trainers offer customized
physical exercise prescriptions as well as health consultations.
These programs have been effective in reducing the rate of ab-
normal findings in periodic medical examinations.

We also employ scenario-based methodologies to prevent new
diseases and secure the health of our employees.The Seoul
headquarters is equipped with the Well-Being Room, which of-
fers a range of health care programs for office workers. Working
closely with the local community and the Yeongdeungpo-gu
Health Center to offer anti-smoking programs and metabolic
syndrome programs, we also aim at disease prevention by pro-

viding vaccinations for our employees and their families.

You Dream, We Display

Physical therapy Center
Physical therapy room is being operated to contribute to the preservation of em-
ployee health.

Fitness test center
Fitness test center is provided to assist employees in their own health management.

Product Environment, Safety and Health Employees Partner Companies Local Communities

i Vaccination in 2012 (including employees’ families)

Health Promotion Certification . . . Classification Total

Hepatitis A 899
The Korea Occupational Safety and Health Agency and the city of —
Hepatitis B 820
Gumi have awarded LG Display the title of 'outstanding workplace Vaccination
. - . Cervical cancer 4,094
for health promotion activities' and the 'Gumi City healthy workplace
. . . . ) , . Seasonal influenza 7,732
Navi' certificate, in recognition of LG Display's dedicated efforts and
Distribution of insecticides 18,599

unwavering commitment to health and safety.

LG Display has received outstanding ratings for all areas of health
promotion activities including prevention of work-related disease. LG
Display also offers oriental medicine treatment, physical therapy, and
customized exercise prescriptions for non-office workers. For LG Dis-
play's female employees, LG Display conducts various on-site health
promotion activities including the cervical cancer prevention cam-
paign and resting lounge for new mothers (nursing rooms).

""—r

Vaccination and PR

Health Support Programs for Employees and Their Families and Communities

Category Education/Training Counseling Prevention/Risk management Treatment
- Health lectures: Sex education, pre- - Health clinic: Obesity and anti- - Vaccination: Hepatitis (types Aand - Affiliated medical clinic/Health
vention of musculoskeletal diseases smoking B), flu, cervical cancer management center:
- Emergency evacuation training: All - Person clinically suspected of - Ultrasonography:Thyroid, varicose - Treatment: Internal medicine,
Workers employees participate. disease: Counseling/Follow-up veins family medicine, otolaryngol-
examination ogy
- Individual disease: Health counsel- - Physiotherapy treatment cen-
ing ter

- CPR training - Children: Atopy treatment

Workers'families L
- Spouse:Women's diseases

- Training on emergency evacuation/
First aid

- Emergency training
(industrial complex)

Community members

Persons clinically suspected of disease*: Persons classified into a group with disease or suspected of disease according to the examination result

+ Education/Training: Operate health lectures and health classes to improve health awareness.

+ Health counseling: Offer health clinic to enhance health and conduct follow-up examination per disease after health counseling.

+ Prevention/Risk management: Vaccination (vaccination recipient pays) and ultrasonography are continually supported for the workers and their families.
« Treatment: Offer and support various types of SVC through the operation of affiliated medical clinic and health management center.
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HR RECRUITMENT

LG Display strives to nurture passionate, goal-oriented
talents equipped with professionalism and good skills for
teamwork. LG Display is putting its best efforts into estab-
lishing an innovative corporate culture by expanding the

recruitment of global talents and female employees.

HR Policy
@ Charter of the Man of Ability

LG Display is confident that human resources are the most
significant assets for long-term growth. To this end, LG Display
operates under the principles of people-oriented management
to maximize capabilities and values of employees. We have
declared the Charter of the Man of Ability based on the LG Way,

which governs our recruitment and talent-fostering activities.

LG Display Charter of the Man of Ability ‘

1.We provide a creative environment where all members can pro-
duce results, firm in our belief that talented people are the best
resources for the company. We acknowledge and reward the talent
that leads us towards the creation of our "Global No. 1" technology.

2.We actively procure and nurture the right talent for LG Display.

3.We respect each other's autonomy and creativity.

4.We do not fear failure, and we challenge ourselves to set extreme
goals in our effort to be the best.

5.We work together to create a joyful environment where employees
look forward to working every day.

Prevention of Child Labor and Forced Labor .

LG Display's HR policy bans the hiring of under-aged children below
the age of 15, while adolescents under the age of 18 are prevented
from being exposed to high-risk tasks. Furthermore, we do not force
labor through violence, threat, confinement and other mental or
physical distress that goes against the free will of our employees,and
we do not require the surrender of government-issued identification,
passport, or labor license in exchange for employment.

Attracting Top Talent

® Securing outstanding undergraduate students

LG Display collaborates with topnotch universities within Korea
under the 'LGenius Program' to secure outstanding undergradu-
ate talents in the field of science and engineering. These LGenius
Members are recruited early, and spend their senior year being
trained as future LG employees under the professional and tech-
nical expertise offered by the professors of the operating com-
mittee. The top 30% of these students are given the opportunity
to pursue higher graduate level education as we continue to
secure and nurture outstanding talents to serve as our growth

engine for future R&D.

® Recruiting high-caliber postgraduate candidates

LG Display operates the LGenius Program, Target Lab Tour, LG
Display Technical Talk seminars, and other activities targeting
newly enrolled or currently enrolled postgraduate candidates
who can contribute to our R&D capacities in the mid to long-
term. These LGenius Members are provided mentors in their
respective R&D fields, LG mentoring, and invitation to LG Techno

Conference and employee gatherings.

® Attracting global talents

Every year, LG Display conducts early recruitment activities in
Korea and abroad to secure outstanding undergraduate and
postgraduate talents. The selected candidates are provided cur-
rent employee mentors, invitations to the LG Techno Conference,
invitations to managers' meetings, and other programs aimed to

nurture high-capacity workforce.

2012-2013 LG Display Sustainability Report
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Human Rights and Diversity

LG's Efforts to Respect Human Rights

® Management philosophy rooted in human rights

LG Display respects the freedom of all employees and strictly
observes international labor standards and regulations outlined
by the International Labor Organization (ILO) and other relevant
institutions. We are firmly opposed to discrimination or disad-
vantages based on gender, race,age, and ethnic origin.

As part of our efforts to reinforce human rights, we have clearly
stated in our HR policy the prohibition of child labor and forced
labor in line with the standards set by the international commu-
nity.

LG Display also respects diversity in our overseas offices by
complying with the local labor regulations and equal oppor-
tunity acts, while exerting more efforts to hire local workforce.
Furthermore, LG Display recognizes women, foreigners, men of
national merit, and the disabled as minorities, and extends vari-
ous benefits and policies to gradually increase the percentage

of minority recruitment to enhance diversity in the workplace.

® Incorporation of human rights in HR policy

LG Display has reflected measures against discrimination and
human rights violations as part of our human rights policy, as
well as clearly stating eight human rights guidelines that con-
form with international standards.

LG Display's HR policy clearly states the prohibition of discrimi-
nation, conformity to standard labor hours and relevant regula-
tions, fair wages and welfare benefits, and freedom of associa-
tion.The changes in contents are translated into English and
Chinese and are notified to all employees through the in-house

intranet.

You Dream, We Display

s Diplyspoiy X B L

LG Display conforms to all human rights and labor standards es-
tablished by the UN, ILO, and other institutions. All partners of LG
Display are also obligated to conform to these standards.

-All employees should be treated with the respect accorded to hu-
man beings, and all efforts should be made to prevent inhumane
treatment that causes mental or physical distress.

*Violence, threat, confinement and other measures that limit the em-
ployees' mental or physical freedom and forces labor against their
free will are strictly forbidden. Employees should not be required to
surrender their government-issued identification or labor licenses as
part of the prerequisite for employment.

-Hiring of children under the age of 15 is prohibited, while adolescent
workers under 18 should be prevented from being exposed to high-
risk tasks that may threaten their safety or health.

+Discrimination in hiring, labor, promotion and other work conditions
based on gender, race, nationality, disability, religion, union activities,
or social status are strictly prohibited.

“The total work hours, which include overtime, should not exceed
the limit established by the labor regulations and legislation of the
respective countries.

-All employees’ wages should be higher than the minimum wage
prescribed by the respective country or region, and overtime com-
pensation should be provided in accordance with the law. These
measures are aimed not only at improving the living standards and
work motivation of the employees but also contributing to the real-
ization of sustainable economic development.

‘Employees should be given access to direct communication with
the company for the development of a healthy corporate culture.The
freedom of association is guaranteed in accordance to the relevant
labor regulations and laws of the country, while union membership
and activities cannot be used as reasons for disadvantageous treat-
ment.

+All work conditions should comply to the labor regulations and laws
of the respective country,and all employees should not be subject to

inferior working conditions.

Product Environment, Safety and Health Employees Partner Companies

Local Communities

R DEVELOPMENT

LG Display strives to nurture the professional and global ca-
pacities of all employees so as to help them realize their full
potential. To this end, we offer programs geared towards
nurturing core global talents, improving the basic capaci-
ties, and providing expert training for their respective
fields.

IDP (Individual Development Plan)

LG Display utilizes an Individual Development Plan (IDP) pro-
gram to increase individual satisfaction of employees and to
support their career development. The IDP makes it possible for
the employees to evaluate and hone their capabilities indepen-
dently. The self-assessments are followed by career coaching
and guidance from team leaders who facilitate the actualization
of these plans based on in-depth knowledge acquired through

experience. LG Display helps the employees in terms of career

advancement by improving related guidelines and systems.

The IDP furthers mutual understanding among employees and
reinforces individual capabilities, thereby strengthening the fun-

damental competitiveness of LG Display.

LG Display's HR Development System

HR Development Based on Core Values

To secure its competitiveness and create customer value, LG Display
provides assistance to its employees on their quest of becoming
top-tier talents equipped with on-the-job skills and global compe-
tence.Based on the LG Way and our core values, we offer various HR

development programs aimed at securing core competencies.

Leadership Development

LG Display employs leadership development programs aimed at
maximizing its core competence by nurturing future leaders.We
identify 'LG Display leadership qualities' and 'leadership capaci-
ties' required for each rank, while conducting regular 'leadership
evaluations' to enable self-assessment of leadership potential
and leadership style.To this end, we offer a range of leadership
development programs that provide an opportunity for poten-
tial leaders to hone knowledge and skills. In particular, the ‘LG
Display Leadership Workshop' selects noteworthy cases and
success stories from each division to be shared with all employ-
ees. Through this program, we are putting into practice ‘leader-
ship based on open communication,” where all employees have

a direct line of communication to the executives.

Achieve the Vision of LG Display

Professional Training I Global Training

Office Worker LeadershipTrainingIGeneraITraining I

Executives

(Research fellow) Heads of
divisions

General managers
(Principal research

engineer)
Team
leaders

sanjea Auedwod

Deputy general
managers (Senior
research engineer)

[on3] [euabeuepy
qol-a3y1-uo

[9A3] 3ANNDXT

Deputy general
managers (Senior
research engineer)

Manager
(Research engineer)

General employees

(Engineer) New employee
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Senior shift Gisung
leader
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g é 2 E Unit super-
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IDP(Individual Development Plan)

*Titles in parenthesis are for R&D Staffs
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On-the-job Training Annual average training hours per employee

LG Display offers a variety of on-the-job training and non- (Unit:hours)
64.7 51.5 36.5

2010 2011 O

1
N\
offer accumulated knowledge and technologies. Such approach ’ 36 . 5

not only enables the employees to gain better understanding

training programs that are customized to the respective fields
and duties. In-depth courses for on-the-job training are linked

to the training courses for new recruits and are so designed to

of their duties but also facilitates their early and effective adap-
Total training hours

tation, thereby contributing to the enhancement of corporate
(Unit:million hours)

competitiveness. 1.95 1.80 1.27

2010 2011 1 27

3 Training hours for new employees have decreased due to the reduction of
employment size.

No. of employees in Korea

(Unit: persons)

30,19 34,893 34,745

o o G OGN 34 745

Process to Foster LG Display Leaders

Leadership

Leader Leadership

sment

Expectation

Leadership workshop for
LG Display leadership

Leadership capacity assessment Coaching & Reflection
Organizational capability diagnosis F4 prograr

Uncontaminated sea areas **

Leadership education

* F4 (Forget, Free, Fully, Foresee): A program shared by organizational officers and staff in charge to enhance mutual understanding and form a bond of sympathy together
** Uncontaminated sea areas:Venue for one-on-one communication wherein the CEQ gives feedback on officers'leadership, solves work-related issues and difficulties, and deliv-
ers and encourages expectation regarding individual career visions.

You Dream, We Display
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—VALUATION AND COMPENSATION

LG Display rewards all employees based on their perfor-
mance and contribution to our goal of achieving Global No.
1.Individuals who realized excellent results are given due
recognition as high-caliber talents. It is for this reason that
we provide a work environment that fosters a culture of au-
tonomy and creativity, empowering the employees to focus

on their work and performance.

Fair Evaluation and Compensation

® Performance evaluation and management

By ensuring fairness and objectivity in all of its evaluations, LG
Display enables its employees to set their specific performance
goals and also provides them some assistance to help realize
such goals. Performance goals are evaluated based on compe-
tency assessments, periodic interviews, and feedbacks. Aimed at
the strategic nurturing of talent, performance is carefully evalu-
ated based on a comprehensive review of individual records
and capabilities.

Consisting of regular mid-term interviews and feedbacks, the
performance management process is designed to improve in-
dividual capacities, enhance performance, and lead employees
to the attainment of their goals. Such process closes the gap be-
tween corporate and individual goals, in addition to facilitating

recognition of assessment results, upgrading the effectiveness

Performance Management Process

Priority-driven scheduling Consistent improve-
and management by objec- ment of competence
tives (MBO) and performance

Spot checks and

Goal setting
regular inter-

Feed back Evaluations

Reflection in HR development plans Fairness based on
and the next year goal scrutinized inspection

of the evaluation process in nurturing new talents, and improv-

ing flexibility in current operations.

@ Fair compensation

In order to instill pride in its employees, LG Display offers to-
pnotch wages and implements a range of compensation mea-
sures designed to improve performance based on individual
initiatives. Apart from financial rewards, our compensation
includes welfare benefits, opportunities for self-development,
improvement of work environments, acknowledgement, and
positive feedback, which boosts the engagement of employees

and strengthens their teamwork.

Percentage of target employees for regular performance evalua-
tion and career development review

84.3 90.2 95.4
2010 2011 ! zvm 95 A

No. of target employees for regular performance evaluation and
career development review

(Unit:%)

(Unit: persons)

25,443 31,467 33,153

2010 2011 & ’!J 33,1 53
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WELFARE AND BENEFTS

LG Display provides a variety of welfare programs according to the preferences of employees to free them from worries of

health and safety and enable them to focus on their work. Its welfare and benefit policies are tailored to fulfill the diversified

needs of the employees and maximize their satisfaction.

@

Medical cov-
erage

Vacation

Support for Healthy Lives

LG Display assists employees and their immediate families (parents, spouses, and children) with medical expenses for the diagnosis of cancer, acute
myocardial infarction, and cerebrovascular diseases. The coverage also extends to death benefits, while the medical costs of major disease treat-
ment programs are partially supported.

In addition, we offer in-house clinics (Gumi/Paju) and a medical center (Seoul).

Empl have the righ I i
mployees have the right to observe all vacation days as ce] Through regular health checkups, our employees and

Uiy v e e v 4 e N cya e their spouses have a higher chance of early diagnosis
summer. We also offer ‘Refresh leave’ to encourage the Employee health T ——
employees to have proper work & life balance. checkups i

&

Tailored ben-
efits

4
-

Informal Group
activities

Improvement of Life Values ‘

Employees are given welfare benefit points (1 million Korean Won per year) which are used to fund welfare programs according to individual pref-
erence and need.These points can be used for self-development, leisure/health, gifts, and daily amenities.

" We offer access to various leisure facilities (Condos, LG
Serve Oneg, resorts in Gangchon and Gonjiam) to make
sure that our employees are satisfied with their leisure

Leisure facili- and recreational life.
ties

These groups support and assist healthy hobbies and B |
interests, while reinforcing the bond and camaraderie FY1]
among employees for a more vibrant corporate culture.

Financial as-
sistance in mort-

gages

7

Bonuses on fam-
ily events

Support for Stable Lives ‘

. : ) ; Employees’ children and siblings who are the primary
Employees are assisted with their mortgage interests . ) - § ;
) (~/ breadwinner of the family are given financial assistance
when buying a house. ;
Student loans in student loans.

We also offer basic social security insurance (National

Bonuses are doled out on family events to celebrate or pension, occupational health and safety insurance, health
console the employee. Employees also may use paid insurance, and unemployment insurance), company
vacation days for family events. Others housing or dorms, shuttle buses, rewards for long-term

employees, and childcare facilities in the workplace.

You Dream, We Display
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LABOR-MANAGEMENT COMMUNCGATION

LG Display maintains a cooperative labor-management
relationship based on harmony, ensuring all legal rights of-
fered to labor unions and respecting the unions as forums
where we can compile employee opinions and reflect their

main concerns in our policies.

Labor-management Communications Channels

@ Joint labor-management conference

LG Display hosts a quarterly joint labor-management confer-
ence, during which representatives of management and labor
discuss and resolve various issues related to personnel manage-
ment and work conditions. All divisions conduct labor-man-
agement meetings on a regular basis so as to know the main
grievances and issues of concern among the employees. Any
changes to labor conditions are discussed beforehand through

collective bargaining.

® Fresh board

LG Display has established the Fresh Board policy to better
compile and resolve complaints from deputy section chiefs and
lower rank employees. Employees can express their opinions to
management policies through regular companywide FB meet-
ings, while the in-house intranet FB bulletin board allows for di-
rect communication with the executive ranks, enabling them to

listen to the complaints and grievances of individual members.

® LG Display’s monthly newsletter, magazine: D

LG Display's monthly newsletter ‘magazine: D' presents various
headlines, IT trend reports, updates on new products, and all
news related to LG Display in an approachable and easy man-
ner.With the participation of all employees, we also publish a
column on the LG Display Employee of the Month, which intro-

duces workers from all over the world.

® Idea bank

LG Display operates an Idea Bank, which enables all employees
to freely suggest their creative ideas through their access to the
internet. Idea Bank is a two-way open communication channel
with fair and transparent evaluation procedures. Furthermore,
employee ideas have also led to more frequent donations.

Idea Bank applies employee ideas to new products and tech-
nologies, processes, equipment, quality improvement, work
efficiency, upgrades in workplace, environment, and welfare
benefits. Various events are offered to pique the interest of em-

ployees and encourage them to submit more suggestions.

T g,

oy

Internal idea contest
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JOYFUL WORKPLACE

‘Joyful Workplace' is LG Display’s unique corporate culture
rooted in the people-oriented principles of the LG Way.
Through our 4 pillars of communications, drive, wellness,
and In a happy home, All Goes Well, we strive to achieve a
balanced workplace where the employees and the com-
pany attain mutual growth.

4 Directions for Joyful Workplace

Establishment of ac-
tive and joyful work-
ing environment

Emotional communication
among employees, organiza-
tions and family members

In a happy

home, all
goes well. Workplace

Balanced Morale
support

Physical and
Life-cycle care of employees mental health
and family members and stability

©® Communications

Communications is one of LG Display’s core values.To foster a
competitive corporate culture based on smooth communica-
tions, we offer a comprehensive range of programs aimed at
strengthening emotional bonds and camaraderie of the em-
ployees.The overnight communication camp,and the Didorphin
Closet are unique communications infrastructure of LG Display
that brings team members closer and cultivates emotional
bonding, connection, and collective intelligence. Furthermore,
more than 150 Joyful Members both in Korea and abroad are
sparing no efforts in creating a vibrant corporate culture, and
an annual EXPO is held to serve as a forum for networking and

exchange of best practices.

® Boosting morale
Morale is the primary basis for competitiveness. Accordingly, LG
Display strives to create a joyful work environment by promot-

ing various activities aimed at fostering an energetic atmo-

You Dream, We Display

sphere based on teamwork. Our motivational programs include:
'LGD mentor’s day' where employees can express their gratitude
towards mentors who have helped them in daily tasks,'movie
walks'and cultural performances by local governments aimed at
providing a richer cultural life,and holiday events for employees
who were unable to return home for the holidays. We also oper-
ate fun events and friendly competitions during lunch time to
make sure all our employees are working in a fun-filled environ-

ment.

® In a happy home, All Goes Well

LG Display's management philosophy is based inln a happy
home, All Goes Well, as we believe that happiness at home is the
basic prerequisite for success.We offer family care programs that
are designed to correspond to a 5-phase life cycle. Specialized
programs are provided for each phase so that all of our employ-
ees can work without distractions. Apart from maintaining em-
ployee satisfaction, such programs are to be used as the basic

material for employee VOC.

Category Main programs

Period of marriage

. ” Single matching event, Valentine’s Day event
preparation for single people

Period of marriage, Support for in-house couple’s wedding car, making
pregnancy,and childbirth happy children, prenatal education

Family Month event in May, mothers and fathers'visit

Period of infant care
to our company, happy home school

Presenting rice cakes as a gift to pray for high school

Period of elementary and o, L
seniors' successful college entrance examination,

secondary education -

special lectures for the exam
Period of children’s Program to prepare for the 100-year-old era (consists of
independence and the importance of the 100-year-old era, couple communi-
parents'retirement cation,and inspection and consulting on financial state)
Common matters Serotonin Station, filial tour for parents, camping
for life cycle festival, financial consulting

Family Month event in May

Product Environment, Safety and Health Employees Partner Companies

Local Communities

® Wellness

Wellness programs attempt to boost work efficiency by improv-
ing the employees’emotional and physical health.We offer stress
prevention and therapy programs to reduce stress from work or
home, which resolves work-life conflicts and enables our mem-
bers to fulfill their social responsibility towards their families. For
physical health, we operate in-house clinics, massage therapy
(Linked to an affiliate company that employs the disabled), a
gym,and yoga classes. For emotional health, we operate therapy
and stress care programs for the employees and their families as

well as group sessions.

® Emotional therapy activities

LG Display operates emotional therapy centers in all establish-
ments, to provide these services to employees, their families,
and workers in our affiliate companies. Gumi's ‘Maeumsarang
counseling room, 'Paju’s ‘Bium and Chaeum cafe and the head-
quarters’emotional therapy programs are being operated to
alleviate anxiety-related symptoms and stress, thus improving

concentration at work.

No.of employees and family members who received emotional therapy

communication

& A

(Unit: persons)

Cafe for emotional therapy

Offering customized care based
GAS E /] on the life cycles of the employees

Setotoltll and their families, the Serotonin
Station Station reflects LG Display’s de-
sire to provide work-life balanc