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About this Report

LG Display has annually published a sustainability report since 2011 as a communi-
cation channel to deliver its economic, environmental, and social performance to
its stakeholders and receive their feedback. This 2013 sustainability report includes
sustainability-related issues at LG Display's worksites in China and is composed of
stakeholder-oriented contents. This report was also prepared in accordance with the
standards and processes recommended in the Global Reporting Initiative (GRI) G4

Guideline.

| Reporting Period
The LG Display Sustainability Report 2013 covers our business activities during the period from
January 1 to December 31, 2012, and some important management information include data
that extend into Q1 2014. The quantitative performance indicators are based on data gathered
over three years from 2011 to 2013, in order to show the trends more clearly. Data subject to
changes during the year were reported as of the last day of the fiscal year (December 31), and

notes on reporting periods were added where necessary.

| Reporting Scope and Boundaries
The LG Display Sustainability Report 2013 was designed to cover our business activities at
our Seoul Head Office and domestic worksites in Gumi and Paju. We also aimed to deliver
more comprehensive reports including those on the performance of our Chinese worksites
(in Guangzhou, Nanjing and Yantai), while our other overseas worksites in Poland and Mexico
were included in the financial performance report. This is the second year we have included
our overseas worksites in the reporting scope, and we plan to report the sustainability perfor-

mance of all worksites at home and abroad in all aspects going forward.

| Reporting Principle & Assurance
This report was prepared in accordance with the GRI G4 Guidelines at the Core Level and was
intended to deliver and disclose the performance and plans of LG Display in 2013 as transpar-
ently as possible. Please refer to the GRI Guideline Index on page 75 to read about our activities
in the areas specified by the GRI. Additionally, the credibility of the contents and the integrity
of the data used in this report were verified by an independent and objective assurance group

to ensure the reliability of the report. The assurance report can be found on page 79.

| Further Information & Suggestions
You can search for and download LG Display’s sustainability reports from its website at http://
www.lgdisplay.com. Please contact our Social Contribution Team for more information or in-

quiries. We look forward to receiving various feedback from our stakeholders.

LG Display CSR Team
Tel 02-3777-0865

E-mail csr@lgdisplay.com
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CEO Message

| would like to express my deepest
gratitude to all of you for your continued

support for and interest in LG Display.

Itis indeed a great pleasure to present to you our third sustainability report, through which we
intend to share with our shareholders and other stakeholders our sustainability performance of

last year as well as our strong commitment to corporate social responsibility.

In year 2013, despite the continued uncertainty in the global economy and the sluggish display
market, LG Display successfully held onto its No. 1 position in the global large-sized LCD panel

market for four consecutive years, further solidifying its market dominance.

In addition, we once again proved our technological excellence in the OLED market with the
launch of the 55-inch OLED TV and the curved OLED TV, while the UHD OLED TV we unveiled last
year heralded a shift in the market's trends towards high-definition and larger-sized TVs.

Along with such solid business performance, we did not cease efforts to fulfill our social respon-
sibilities and play our due role as a trusted corporate citizen. We accelerated our efforts to create
a safe and vibrant workplace for employees, and our proactive response to climate change won
us the Korea Green Management Excellence Awards with a citation from the Minister of Environ-
ment. In addition, we focused our CSR activities on energy management and contribution to
local communities, and achieved tangible results from our endeavors to upgrade the capabilities
of our business partners to realize shared growth. In recognition of such efforts on various fronts,
LG Display has been included in the Dow Jones Sustainability Index (DJSI) Asia Pacific for the first

time.

Furthermore, in 2013 LG Display established a solid sustainability management system by
launching a dedicated CSR team. This year, we plan to operate the CSR Committee, the high-
est consultation body composed of executives, to make decisions on sustainability issues and
to incorporate them into our business operation, in order to ensure efficiency in our drive for

sustainability management in economic, environmental, and social areas.

"As our vision “You Dream, We Display” shows, we believe that bringing the dreams and values of
our stakeholders to life is the mark of LG Display's true competitiveness.

With this belief, we plan to focus on strengthening the fundamentals of sustainability management
this year by expanding our market dominance in core business segments, investing in innovative
technologies that will drive future growth, and preemptively responding to risks. Of course, at the
same time we will continue our efforts to create a sustainable future by engaging in responsible

CSR activities.

Corporate social responsibility is key to achieving sustainable growth. In 2014, we will stay com-
mitted to fulfilling our ongoing responsibilities as a good corporate citizen for the happiness and
development of mankind. | sincerely ask for your continued support and interest as we march
forward.

Thank you.

May 2014
CEO Sang Beom Han
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Company Overview

Vision
In LG Display's vision, “You Dream, We Display, the word “You"refers to all our customers, partners, and members of LG Display, while
“Display” signifies the realization of dreams that transcends the mere concept of showing. In other words, it embodies our strong

determination to create a world that people dream of through creative thinking and innovative technology.

LG Display
Brings your dreams to life

Vision You Dream, We Display
Always at your side, LG Display is here to turn the world you dream of into reality.
Goal Global No.1 Display Company
Core Strengthening Customer-oriented Marketing Capabilities
Competencies Developing Market-leading Products and Technologies

Constructing the Most Competitive Production System
Building an Optimized Supply Chain

Maximizing Management Efficiencies

Creating an Organizational Culture that Aims to be No.1

Core Values Open Communication, Proactive Collaboration, Change & Leap

LGD Talent Passion, Professionalism, Teamwork

e Drivers of Sustainability Management in LG Display's Core Competencies

Strengthening Customer-oriented
Marketing Capabilities
Deliver to the market products that meet

the customers'needs and are also environ-
mentally and socially responsible

Developing Market-leading Products
and Technologies

Continue R&D investments in the LCD busi-
ness as well as in next-generation displays
to secure the future growth engine

e Drivers of Sustainability Management Drivers in LG Display's Right People

Passion, Professionalism, Teamwork

Constructing the Most Competitive
Production System

Implement a highly competitive produc-
tion system that will help secure a sustain-

able competitive advantage as the global
No.1 company in the industry

Building an Optimized Supply Chain
Build mutually beneficial relationships with
partners and expand CSR activities across
the supply chain

Maximizing Management
Efficiencies

Reduce the company's energy footprint
and minimize possible causes of pollution
as a way to increase cost efficiency and live
up to society's various expectations

Creating an Organizational
Culture that Aims to be No. 1
constructive organizational culture for not

only the company and its members but
also all of its stakeholders

Engage in continuous, open, and interactive communication with employees and local communities
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Financial Performance

Business Area

Technological advances have eliminated the boundaries in the applications of display technology, enabling LG Display to develop
new products and venture into various new markets ranging from mobile displays to commercial displays. LG Display is leading
the LCD TV market with differentiated products such as super-sized displays, OLEDs, and UHDs, while steadily increasing the sale
of premium products in the PC display market. Additionally, based on a solid customer base, it has diversified its market segments
by expanding into the professional/industrial display and optical/medical equipment markets. Going forward, LG Display plans to

accelerate its R&D efforts in order to explore the innovative display markets and secure next-generation technologies.

Flexible
Display

Auto Display

Mobile Phone

Tablet PC

Large-sized OLED

Transparent Display

Monitor

Commercial Display

Laptop Professional & Industrial Display
Optical and Medical Equipment



2013-2014 LG DISPLAY SUSTAINABILITY REPORT

Market Share

According to statistics released by market watcher DisplaySearch at the end of 2013, LG Display stepped into the No. 1 position in
the global large-sized LCD panel market with a market share of 27.8%. The data shows LG Display topping the global LCD market
share in all major product segments, including TV (24.7%), laptop (32.3%), monitor (34.0%), and tablet PC (32.0%). Capitalizing on its
market-leading position, the company plans to solidify and further strengthen its competitive advantage in the premium market

going forward.
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Annual Sales and Operating Profit

In 2013, LG Display recorded an annual sales of KRW 27 trillion, thereby joining the so-called "KRW 1 Trillion Operating Profit Club,"a
term referring to a group of companies whose operating profits surpass the KRW 1 trillion mark. The company continues to boast
the highest level of operating profit in the industry this year, and will further strengthen its market leadership and business capabili-

ties by proactively responding to the fast-changing global market landscape.
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Manufacturing Facilities

LG Display maximizes customer satisfaction through its strategy to localize production and supply. Besides its Gumi and Paju plants
in Korea, the company currently operates seven display module plants in various locations including China, Europe, and South
America, and will have a total of 12 panel plants in operation across the globe by 2014. Itis also building a plant for the 8th genera-

tion LCD panel in Guangzhou to reinforce its competitiveness in China, the world's largest TV market.

Global Network
LG Display operates 23 manufacturing bases and sales subsidiaries/offices across the world. We deliver customer values by maxi-
mizing our contact channels with customers through our global network. At the same time, we lead the global market with

technological excellence and talented resources, and also showcase leadership in terms of sustainability management as a global

pioneer.
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Corporate Governance

Board of Directors

As of April 2014, LG Display's Board of Directors(BoD) is com-
prised of seven members-two inside directors, one non-
standing director, and four outside directors. It also has three
committees, namely, the Audit Committee, the Outside Direc-
tor Candidates Recommendation(ODCR) Committee, and the

Corporate Governance Committee.

BoD Members
Inside Sang Beom Han(Male)
Director - Representative Director and CEO

Sang Don Kim(Male) - LG Display CFO

Non-standing  Yu Sig Kang(Male) - BOD Chairman, Vice President

Director of LG Economic Research Institute
Outside Tae Sik Ahn(Male) - Professor, College of Business
Director Administration, Seoul National University

Jin Jang (Male) - Professor, Department of
Information Display, Kyung Hee University

Dong Il Kwon(Male) - Professor, Department of
Materials Engineering, Seoul National University

BoD Committees

LG Display has established efficient and transparent corporate
governance through the BoD and its committees - the Audit
Committee, the ODCR Committee, and the Corporate Gover-
nance Committee, which are tasked with improving corporate
governance, recommending outside directors, and tackling
various risks related to corporate management. The commit-
tees' major activities can be viewed at the Data Analysis, Re-
trieval, and Transfer (DART) System of the Financial Supervisory

Service (http://dartfss.orkr).

BoD Committees

Audit 3 Outside Monitoring overall business
Committee Directors management and accounting
and conducting internal audits
ODCR 1 Non-standing ~ Examining and recommending
Committee Director & 2 outside director candidates for

Outside Directors appointment

Joon Park (Male) - Professor, School of Laws, Seoul
National University

Independence and Expertise of BoD

All four outside directors, including the Audit Committee
members, meet the qualification requirements stipulated by
the Commercial Law and other relevant laws and regulations.
At LG Display, outside directors are appointed at the General
Shareholders’ Meeting after they are recommended by the
ODCR Committee and then approved by the BoD. None of the
outside directors engage in any transactions with the com-
pany, nor do they have any conflict of interest with it. Also, to
ensure the BoD's efficient and rational decision-making pro-
cess as well as its high level of expertise, outside directors are
selected based on their expertise and experience in their re-
spective fields such as business administration, law, corporate

accounting, and engineering.

Outside Director Nomination Process

General
ODC.R BoD Shareholders’
Committee Meeting
|dentify & Recom- } Review & Approve } Final

mend Candidates Candidates Appointment

Corporate 2 Inside Directors  Deliberating on issues related
Governance to general management and
Committee financial affairs in order to en-

able the BoD to focus on more
significant agendas and facili-
tate speedy business execution
at management level

Committee Members

Classifica- ~ Name Audit ODCR Corporate
tion Committee  Committee  Governance
Committee
Inside Sang Beom
Directors Han \/
Sang Don
Kim \/
Non-stand- Yu Sig \/

ing Director Kang

Tae Sik
Ahn

/
Outside JinJang v’

Directors Dong Il

Kwon

Joon Park \/

Operation of BoD

Performance in 2013

E Eight BoD Meetings Held

Meetings by Each Committee

« Six by the Audit Committee
+ Two by the ODCR Committee
« Three by the Corporate

Convened

Governance Committee

33 Items Tabled at the BoD
for deliberation

rﬁ 2013 Key BoD Agenda / In 2013, LG Display's BoD re-

viewed a total of 33 items, including the quarterly business per-
formance reports, approval of the LG brand usage agreement,
and approval of the OLED TV investment. We will ensure that
the BoD continues to serve as a key decision-making body that
reflects the opinions of our various stakeholder in the compa-
ny’s sustainability management.

BoD's Performance and Remuneration

The remuneration of the BoD and the company's manage-
ment is commensurate with the results of reviews on mid- to
long-term management objectives as well as performance
assessments. The remuneration of directors is below the cap
approved at the General Shareholder's Meeting. LG Display
became the first business in Korea to disclose the remunera-
tion of each of its registered directors whose total annual in-
come exceeds KRW 500 million, as well as the specific criteria
and calculation method thereof, in accordance with the 2013
amendment of the Financial Investment Services and Capital

Markets Act.

Total Remuneration of the BoD in 2013:

KRW1 ,956 Million

((()
(((((C)

Sang CEO KRW 1,152 Base  KRW 945 Base salaries

Beom Million Salary Million  and incentive

Han Incen- KRW 207 €compensa-
tives  Million ~ tion awarded

Ho  Execu- KRW 542 Base KRwa4z7 ORI
. . . ance with the

Young tive Million Salary  Million ,
Jeong Vice ey qe CompanysHR

id Incen- KRW 15 policies for

President tives  Million  girectors

Shareholders

As of the end of 2013, LG Electronics owned 135,625,000 com-
mon shares (37.90%) of LG Display as its largest shareholder.
Besides the largest shareholder, the stockholder with more
than 5% of the company’s voting stock is the National Pension
Service, with 25,237,480 shares (7.10%). Also, Sang Beom Han,
the CEO of the company, currently holds 4,204 common shares
as an affiliated person. The minority shareholders holding
1/100 or less of the total issued stocks own 193,263,557 shares
(54.01%) in total. LG Display briefs its shareholders on the busi-
ness status of the company at the annual General Meeting of
Shareholders, and faithfully abides by its obligation to disclose
its financial data to the Financial Supervisory Service, sharing
its quarterly, half-yearly, and annual business performance re-
ports on its website. By doing so, LG Display aims to identify
the various needs of its shareholders through diverse channels
and live up to their expectations. For further information on
share ownership, please refer to the “Report on the Filing of
Changes in Ownership of Block Shares”in the Financial Super-

visory Service's DART System (http://dart.fss.orkr).

Share Ownership

LG Electronics 3 7 .90‘%

135,625,000 shares

National Pension Service 7.1 0%
25,237,480 shares

Others 54.01 %

193,263,557 shares



Integrated Risk Management

LLLILE The rapidly changing business environment has led to the rise of various risks that can have significant

impacts on business activities. To minimize or eliminate such latent risks, LG Display has established a risk manage-

ment system that identifies financial and non-financial factors and is taking appropriate measures based on close

collaboration between departments.

Greater Financial Stability

Financial risks are classified into credit risks, liquidity risks, mar-

ket risks, and currency risks.

o
Credit Risks
Adjusting the credit limit of
each client; deciding on means
of risk mitigation(i.e, third-
party guarantee, insurance or
factoring)
based on analysis

Liquidity Risks

Financing through external loans
or corporate bond

issuance; opening lines of credit
with commercial banks

Compliance

Currency Risks

Hedging currency risks by using
the same currencies for both sales
and purchases; utilizing forward
contracts for trades for maturities
shorter than a year; managing risks
by adjusting discount levels for
foreign currency-denominated
trade receivables

Market Risks

Maintaining market risk
exposures within an acceptable
level through the management of
variable/fixed debt ratio

01

Risk Identification

Review the industry's character-
istics and the company’s work
processes to identify

and categorize
legal risks

03

Selec-
tion of
Risk Mitiga-
tion Initiatives

Analyze the root causes
of the material issues and
select action plans for risk
mitigation

A\

Compliance
Risk Management

02

Risk Assessment

Classify risks by assessing
their probability and impact
and derive material

issues

04
Imple-
mentation/
Monitoring
Prevent risks by

implementing mitigation initia-
tives and establishing guidelines, as
well as through training, awareness
campaigns, and monitoring

Mitigation of Non-Financial Risks

LG Display has classified the non-financial risks that can im-
pact its business operation into fair trade, HR/labor, intellectual
property, information security, environment/safety, product
quality, and general matters, and has established an integrated
risk management system for each category to lay the ground-
work for sustainability management.

The company plans to make non-financial risk management an
integral part of all of its business activities by gradually expand-
ing its management scope to include overseas subsidiaries. It
has also established and distributed risk prevention guidelines
throughout the company via various communication channels

to ensure continuous and systematic risk prevention.

Compliance Management System

LG Display's Compliance Management System (CMS) is comprised
of two elements: ongoing management and ad-hoc manage-
ment. As part of ongoing management, the company regularly
conducts compliance checks on a selected number of relevant
departments, depending on the materiality of their work and the
need for such compliance management. In a compliance check, a
self-assessment checklist by risk type is used and the assessment
results of each department is cross-checked, thereby enabling
voluntary compliance management within the integrated risk
management framework. In parallel with such ongoing efforts,
the Compliance Team conducts an audit on as-needed basis to
address urgent issues that arise from internal and external chang-
es.In 2013, we formed a Fair Trade Risk Prevention Task Force, car-
ried out audits on our partner companies to prevent contracting-
related risks and improve their management, and engaged in
inspection and improvement activities to ensure the company's
compliance with the Anti-bribery Act. The Compliance Team also
handles cases of non-compliance received through surveys and

hotlines and advises on other compliance-related queries.

Compliance at Overseas Subsidiarie

Ever since the launch of its Overseas Compliance Project in Octo-
ber 2009, LG Display has been managing compliance risks at its
overseas subsidiaries through a variety of compliance initiatives
such as monitoring legal regulations and government policies
by country, addressing issues, and training compliance manag-
ers. Furthermore, to ensure compliance with the Foreign Corrupt
Practices Act (FCPA) at its overseas subsidiaries, the company has
implemented an advanced compliance system to detect and mit-
igate corruption risks by assessing the level of risk and corruption
in a region as well as industry-specific risks. At the same time, it
ensures continued risk prevention by offering training sessions on
FCPA to relevant departments and providing guidelines. In 2014,
the company plans to enhance its global risk prevention system
by ensuring coherence in our compliance risk management ef-
forts at the head office and overseas subsidiaries and setting up

and operating an overseas subsidiary compliance council.

Ethics Management

Pledge of Jeong-Do Management Practice

Aiming to improve its code of ethics compliance as well as
its practice of Jeong-Do Management, LG Display requires all
employees and the heads of partner companies to sign the
"Pledge of Jeong-do Management Practice” when they join
the company, get promoted, get appointed to leadership
positions, or become registered as a partner. By signing the
pledge, which specifies what is required of each individual
when practicing Jeong-Do Management, members can show
their commitment to joining the company's Jeong-Do Man-
agement efforts and also strengthen mutual trust. The pledge
can be submitted online, and all submitted pledges are man-

aged at a company-wide level.

Raising Awareness on Compliance

LG Display provides a compliance guideline as well as training
sessions aimed at raising its employees' awareness on compli-
ance. The guideline consists of several sections divided accord-
ing to each management segment, and is designed to provide
guidance to employees in situations where they experience
difficulties in making the right decision. Additionally, the com-
pany offers targeted compliance training programs for staff
in different lines and positions (e.g. training for newcomers
or managers at overseas subsidiaries). In 2013, we published
and distributed the "Basic Guidebook for LG Display Employ-
ees," and have been conducting evaluations on their level of
understanding on the major regulations that they must follow
through on-line tests, thereby ensuring that all our employees
are fully aware of such regulations. In 2014, we plan to adopt a
code of conduct to define the basic principles of compliance

and the standards of conduct expected of all our employees.

Leaders' Initiative in Reinforcing Ethics Management

To ensure transparency in transactions with partner compa-
nies and to minimize empty formalities and vanity at family
events, executive vice presidents and other executive mem-
bers in higher positions are taking the lead in promoting a sim-
pler wedding culture. In addition, prior announcements on the
family events of executive members are now limited to wed-
dings and funerals, and are made only among the employees
of LG Display. We have shared with all our partner companies
the code of ethics that bans our employees from receiving any
money, valuables, or gifts that are given by partner companies

for special occasions. Employees who receive money, valu

Congratula-
tions and Con-
dolences from
Stakeholders

« No duty to report if it is socially acceptable
(total sum less than KRW50K): money, gift and
flowers for congratulations and condolences

+ Ban on informing interested parties of personal/
family events: however, internal notification
only is allowed.

((()
((((((

+ Complete ban on receiving/giving gift or money from/to interested
parties: money, gift and flowers for congratulations
and condolence

« Ban on informing interested parties of personal/family events: notification
on a weding in the family of an executive is not allowed
(family condolences is allowed only within the company): Notification on
family congratulations and condolences of employees is allowed

*Interested parties | Partners having or potentially having business relationship with the company, transaction line, sales

branches,consultants, agents, intermediaries, banks, etc.



Online Whistleblower System

“Cyber Sinmungo,” our online anonymous whistleblower sys-
tem, receives reports on any violations of Jeong-Do Manage-
ment from all stakeholders. The system helps LG Display renew
attention to Jeong-Do Management by preventing bigger cri-
ses and problems in the future and fostering a zero-tolerance
ethical culture. Reports can be submitted both online and of-
fline, and the online system is readily accessible from the com-

pany’s website and work portal.
Jeong-Do Management Training System

LG Display conducts training on Jeong-Do Management that

is closely related to the positions and job functions of its em-

Information Security

ployees, aiming to raise their awareness on Jeong-Do Manage-
ment and to internalize the company's values and its Jeong-

Do Management commitment in all business activities.

Office Workers - Establish an understanding of Jeong-Do Management

Engineers - Build the basic knowledge on Jeong-Do Management and
ethical standards

Organization Leaders - Promote the culture of Jeong-Do Management
and foster leaders

Departments with External Contacts - Enhance the sensitivity of teams
that are exposed to high risks of corruption

Overseas Assignees - Enhance the Jeong-Do Management mindset
and share matters that must be noted during overseas assignments

LYIGE |G Display undertakes various activities to enhance information security and raise awareness, and in-

tends to preemptively detect and block information leakage risks by implementing a stringent information man-

agement policy.

Security-first Culture

Security incidents are on the rise, as evidenced by the recent
series of personal information leakage incidents caused by
network hacking. Keenly aware of the serious ramifications
of an information security breach, LG Display ensures secure
management of various information that, if misused, can have
direct impact on the company’s business operation, such as
core national technologies, confidential business information,
corporate client information, staff personal information, and
partner information. LG Display is also fully compliant with the
relevant laws and regulations, including the Industrial Technol-
ogy Drain Prevention Act and the Personal Information Protec-

tion Act.

Corporate Information Security Council

r Working Group

T I

Secretary Relevant Group

Targets of Information Security Management

Core National Technology - As stated in Article 9 of the Industrial
Technology Drain Prevention Act, technologies for the design, pro-
cessing, production, and operation of TFT-LCD panels beyond the 7th
generation (1870x2200mm) (excluding the processing technology for
module assembly), as well as technologies for the design, processing,
and production of AMOLED panels (excluding the processing technol-
ogy for module assembly)

Confidential Business Information - In accordance with the Unfair
Competition Prevention and Trade Secret Protection Act, any informa-
tion that is not publicly known and has independent economic value,
such as technical or business information on production, sales, and
other promotional activities, whose confidentiality has been main-
tained with considerable efforts

Corporate Client Information - Product-related information pro-
tected by the NDA, including specifications, pilot products, images,
prices, and production information

Personal Information - Personally identifiable information stipulated
by the Personal Information Protection Act, such as personal identi-
fiers, contact information, sensitive information, and visual information

Partner Company Information - Technologies shared by partner
companies and information on their businesses

Information Security Management System

We formulated company-wide security strategies and policies
in line with our business, and are operating the Corporate In-
formation Security Council as part of our efforts to raise secu-
rity awareness among employees and strengthen our ability
to further enhance security. The Council meets on a quarterly
basis primarily to identify and share security-related best prac-
tices by business function and to provide feedback on man-

agement decisions related to information security.

Information Security Awareness -raising

Information Training for Employees | LG Display offers
training courses on information security that are tailored to the
trainees’ positions and business functions to help them fully
understand the laws related to information security as well as
the company's internal policies. In addition, we launched vari-
ous information security initiatives to share the latest security

issues and promote information protection at work.

Information Security Training & Awareness-raising Initiatives

Three-strike Security Policy

As part of our efforts to protect critical information from various
threats and renew our focus on security incident prevention,
we have introduced the “Three-strike Security” policy. Applied
to all LG Display employees, the policy tracks the security non-
compliance record of individual employees, with three strikes
in a year resulting in disciplinary actions as per the company's
disciplinary policy. There are seven behaviors as shown below
that constitute a security violation and thus are considered a
strike. However, a severe security breach, including informa-
tion leakage to a competitor, is subject to disciplinary actions

regardless of this three-strike policy.

Behaviors Subject to the Three-strike Security Policy

Regular Ad-hoc Courses Security Training
Courses for Key Functions
- Importance of - Information Security - Personal Informa-

information security Awareness -raising tion Protection Act
highlighted by discus- - Personal and actual leakage

sions on information  information incidents
leakage cases protection policies - Personal informa-
- Internal information and matters tion protection
security policiesand  requiring attention  criteria and
pprocesses - Important security processes
- Personal Information  matters requiring - Guideline for per-
Protection Standards ~ attention by target ~ sonal information
and Process protection
Security-themed Information Clean Day
cartoons Security Notice Campaign
- Security policies ap- - Announcements - HDD/cell phone
plied in day-to-day on security matters  replacement for
work related to work executives
- Latest security issue - Announcements
updates on company-wide

security policies
and their contents

= i
& Fous

Security Cartoon

« Violation of office security rules

« Violation of rules on sending work e-mails to an external email address

- Violation of rules on personal information distribution and transfer

- Leakage via the internet

« Use of unauthorized storage media

+ Activities that cause an overhead in the company’s IT systems

« Severe security breaches and violations con-
strued as non-compliance of security policies

Security Training for Partner Companies

LG Display offers training on information security foremployees
of on-site partners (LG CNS and parts/equipment/materials/fa-
cilities partners) and the CEOs of on-site and off-site partners.
With partners joining in our efforts for information security, we
can better protect the information generated or acquired in

the process of collaboration.

Security Training for Partners
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Sustainability Management Scheme

LG Display has put in place a sustainability management implementation system to fulfill its duties as

a responsible corporate citizen in the global community and to accommodate the needs of various stakeholders.

Our top management will remain committed to sustainability management and enable LG Display to introduce a

better world.

LG Way

The “LG Way" is a guiding principle of every LG employee’s
thoughts and behaviors. At the same time, it is our unique
belief in attaining the vision of becoming “No. 1 LG" through
"Jeong-do Management" that is rooted in “Customer Value Cre-

ation”and "People-oriented Management.

Code of Conduct / Jeong-Do Management

Jeong-Do Management is LG's unique code of conduct that
involves competing fairly and producing good results with
integrity by continuously strengthening our fundamentals.
Based on this unique application of ethics management, we
strive to gain the complete trust of our customers and achieve

sustainable growth.

LG Way

Jeong-Do Management

Code of No.1LG
Conduct

Jeong-Do
Management

Customer Value Creation
People-oriented Management

"Vision /No. 1 LG

“No. 1 LG"is the ultimate goal that all LG businesses strive to
achieve. It shows our commitment to provide our customers
and investors with unrivaled value and thus become a domi-
nant leader in the global market, based on the market's trust as

well as the admiration from the best and the brightest.

Trusted by customers

Admired by the best and the brightest

Attractive to investors

Feared and emulated by competitors

—© Integrity

Transparent management based on prin-
ciples and standards

Jeong-Do — Fairness

Management

Fair trade and equal opportunity in all
business relationships

—© Fair Competition Based on Competence

Unrivaled competitiveness based on fairness
and ceaseless hard work

Management Philosophy

Our management philosophy, the origin of which can be traced
back to the foundation of the company, has been perfected
through decades of experience and serves as our unique man-

agement principle and the very reason of our existence.

Customer Value People-oriented
Creation Management
. View customers as the + Encourage the employees
starting point of every to continuously try out new

business activity and think ideas and approaches

from their per iv o
om their perspective - Respect the personalities of

« Deliver substantial value to individuals, as well as their
customers and identify their diversity, and provide them
latent needs with opportunities to make

) the most of their potential
+ Innovate to generate unique

ideas and create « Evaluate the employees fairly

unprecedented value based on their capabilities
and short-term and
long-term performance and
reward them accordingly

YOU DREAM, WE DISPLAY

Sustainability Management Vision and Strategy
Striving to implement sustainability management in a more systematic manner, LG Display established its vision to “gain a com-
petitive edge and contribute to sustainable growth through systematic CSR activities"and has devised a set of strategies and key

action items to realize it.

Goal . .
Global No.1 Sustainable Display Company
i Internalization of CSR Management of CSR Communication with Strategic CSR Activities
Strategies 9 9
-related Risks Stakeholders
Key - Operate the CSR Committee - Identify/respond to latent « Publish sustainability reports  « Develop/operate key
Action - Track progress by business risks « Run a council for stakeholder programs in Korea
Items unit and make improvements -« Implement a risk engagement - Develop global CSR programs
- Raise awareness and offer I(ES{DONSE [oeEEsS - Respond to external CSR - Plan/provide support for USR
Target Environment/Safety R&D Product Employees Supply Network Community
Imp\emght a  Checkthe Develop Establish Build/ Expand the Expand Runa Set the direc- Increase
CSR clieC|5|on— level of training arisk operate reporting response stakeholder tion of key pro- employees'
makl.ng Pro- - implemen- courses management arisk scope to external council  grams at home participation
cess in Korea tation process response evaluations and abroad  in volunteer
process activities
Road- IEnSpRIemem a Establish a Conduct Staiflize the Improve Implement
system  monitoring company- risk man- .
map in China system wide training agement the uality key programs
process of reports in China
Establish a Publishan ' Improve the Join the Establish a
global CSR Enhance change management integrated  level of external  Global global CSR
system report evaluations Initiative system

Sustainability Management Organization

In 2013, LG Display launched its CSR Steering Committee to ensure centralized and systematic CSR activities at the corporate level.
Reporting directly to the CEO, the committee identifies various issues associated with corporate management, establishes strate-
gies and directions, and tracks progress and issues throughout the process. It also reviews our sustainability reports to make sure

they cover all material aspects and endorses their publication.

CSR Steering Committee
(chaired by Head of Management Support Group)

[ CSR Team J

Fair Trade Shared Growth Ethics Labor Rights Safety & Health Environment Sodial
Management Management Responsibility

CSR Working Group Committee




20

USTAINABILITY REPORT

YOU DREAM, WE DISPLAY

LG Display's Sustainability Leadership
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Dong Su Kim, Head of Purchasin group

LG Display has been striving to achieve
mutual growth and co-prosperity with its
partners since 2007. In our view, achieving
such co-prosperity isn't just about providing
technical, training, or financial support;

for LG Display, it involves helping our
partners achieve "autonomous growth." We
provide them with support that is aimed

at helping them build their own global
competitiveness. In the case of overseas
partners, in particular, we recommend that
they gradually lower their dependence on
LG Display and help them acquire their own
competitiveness. Going forward, we will
continue our endeavors to reinforce the
competitive edge of our partner companies.

Jin Hyo Lee, Head of Domestic Legal

Affairs/Compliance Support

LG Display's concept of CSR encompasses
not just the stockholders but also its other
stakeholders. Given the characteristics

of the manufacturing industry, it is also
built on the observance of environmental
regulations and industrial safety
requirements throughout the entire
manufacturing process. By fully complying
with the relevant laws, LG Display will
continue to satisfy its many stakeholders
including the customers, shareholders,
partner companies, and local communities,
while also abiding by the industry-specific
regulations to upgrade its corporate value
and contribute to the growth of society.

PR Jin Ha Kim, Head of Industrial Safety

Since the hydrofluoric acid accident that
took place in Gumiin 2012, we have
implemented a complete overhaul of

our related organizations with a sharper
focus on industrial safety and health
management. We have also established and
implemented an industrial safety and health
system that allows us to take preemptive
measures instead of merely stopping at
complying with the law. LG Display spares
no cost when it comes to investing in
facilities to build safe worksites, and also
strives to promote a culture of safety by
enhancing the employees' awareness on
industrial safety and health. Driven by the
belief that such culture is realized through
the everyday habits of our employees, we
have launched or plan to launch various
initiatives, including the operation of a
Safety School and Safety Experience Center
and the implementation of risk evaluations.
We will continue to do our utmost to foster

a culture of safety to establish safe worksites.

Yeong Cheol Shin, Head of
Labor-Management Relations

Driven by the philosophy of "Value Creation
for Customers" and "Human-oriented
Management," LG Display places top priority
on the labor rights and human rights

of its employees. It strives to develop a
cooperative labor-management relationship
with the union based on mutual trust,
operates the Fresh Board for office workers,
and reinforces communication and trust
with its members through the quarterly
meetings of the Labor-management
Council and the Corporate FB Council. The
employees' demands related to their labor
rights and human rights as stipulated by
EICC and the ILO Conventions are demands
that must be met without question. We
have established regulations that ban forced
labor, discrimination, and child labor and
promote human treatment and the freedom
of association. These regulations are fully
observed at all domestic and overseas
worksites, and the company also conducts
self-monitoring to ensure compliance. In
the future, LG Display will step up its efforts
to protect the rights of not just its own
employees but also those of its partner
companies.

Sang Baek Lee, Head of HR

As can be seen in its Charter of Talent, LG
Display unearths talented individuals, places
them in suitable positions, and strives to
enhance their abilities and aptitude through
improved benefit packages, respect for
diversity, a ban on discrimination, and

other initiatives. All these efforts are a
manifestation of our commitment to
fostering global talents. We are especially
focused on fostering female talents, and are
doing our best to nurture female managers
in-house by preventing career disruption

of our female employees caused by
pregnancies and childbirth.

Taek Yong Nam, Head of Environmental
Technology of Paju Plant

Operating eco-friendly plants and
preserving the environment in local
communities are LG Display's top priorities
in tackling climate change. We view

the GHG & Energy Target Management
System not as a regulation that must

be dealt with but as an opportunity to
generate profit. Instead of just complying
with the regulations with minimum cost,
we are driven to launch active initiatives
that can help us actually generate profit
through such regulations. Both the
“Power Saving 1520"Campaign and the
company's efforts to reduce process-
related energy consumption are profit-
making activities that are much more than
a mere response to government policies.
We firmly believe that these endeavors
will lay a foundation for the operation

of eco-friendly plants, which would in
turn help us c<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>