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QUARTERLY REPORT
(From January 1, 2023 to September 30, 2023)

THIS IS ATRANSLATION OF THE SEMI-ANNUAL REPORT ORIGINALLY PREPARED IN KOREAN AND IS IN SUCH FORM AS REQUIRED
BY THE KOREAN FINANCIAL SUPERVISORY COMMISSION.

IN THE TRANSLATION PROCESS, SOME PARTS OF THE REPORT WERE REFORMATTED, REARRANGED OR SUMMARIZED AND
CERTAIN NUMBERS WERE ROUNDED FOR THE CONVENIENCE OF READERS. REFERENCES TO “Q1”, “Q2”, “Q3” AND “Q4” OF A
FISCAL YEAR ARE REFERENCES TO THE THREE-MONTH PERIODS ENDED MARCH 31, JUNE 30, SEPTEMBER 30 AND DECEMBER 31,
RESPECTIVELY, OF SUCH FISCAL YEAR. REFERENCES TO “Q1~Q3” OF A FISCAL YEAR ARE REFERENCES TO THE NINE-MONTH
PERIOD ENDED SEPTEMBER 30 OF SUCH FISCAL YEAR. REFERENCES TO “W” ARE REFERENCES TO THE KOREAN WON.

UNLESS EXPRESSLY STATED OTHERWISE, ALL INFORMATION CONTAINED HEREIN IS PRESENTED ON A CONSOLIDATED BASIS IN
ACCORDANCE WITH KOREAN INTERNATIONAL FINANCIAL REPORTING STANDARDS, OR K-IFRS, WHICH DIFFER IN CERTAIN
RESPECTS FROM GENERALLY ACCEPTED ACCOUNTING PRINCIPLES IN CERTAIN OTHER COUNTRIES, INCLUDING THE UNITED
STATES. K-IFRS ALSO DIFFERS IN CERTAIN RESPECTS FROM THE INTERNATIONAL FINANCIAL REPORTING STANDARDS AS
ISSUED BY THE INTERNATIONAL ACCOUNTING STANDARDS BOARD. WE HAVE MADE NO ATTEMPT TO IDENTIFY OR QUANTIFY
THE IMPACT OF THESE DIFFERENCES IN THIS DOCUMENT.
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Company

A. Name and contact information
The name of our company is “EL-GI DISPLAY CHUSIK HOESA,” which shall be “LG Display Co., Ltd.” in English.

Our principal executive office is located at LG Twin Towers, 128 Yeoui-daero, Yeongdeungpo-gu, Seoul 07336, Republic of Korea, and our

B. Credit rating

This information is omitted in quarterly reports in accordance with Korean disclosure rules, and we plan to include such information in our semi-

annual and annual reports.

C. Capitalization
) Change in capital stock (as of September 30, 2023)

There were no changes to our issued capital stock during the reporting period ended September 30, 2023.

2) Convertible bonds (as of September 30, 2023)

We have no outstanding convertible bonds as of September 30, 2023.

D. Voting rights

This information is omitted in quarterly reports in accordance with Korean disclosure rules, and we plan to include such information in our semi-

annual and annual reports.

E. Dividends

Dividends for the three most recent fiscal years

(M
@

3)
“4)

Description (unit) 2023 Q1~Q3 2022 2021
Par value (Won) 5,000 5,000 5,000
Profit (loss) for the year (million Won)(1) (2,791,928) (3,071,565) 1,186,182
Earnings (loss) per share (Won)(2 (7,803) (8,584) 3,315
Total cash dividend amount for the period (million Won) — — 232,580
Total stock dividend amount for the period (million Won) — — —
Cash dividend payout ratio (%)3) — — 19.61
Cash dividend yield (%)® Common shares — — 2.82
Preferred shares — — —
Stock dividend yield (%) Common shares — — —
Preferred shares — — —
Cash dividend per share (Won) Common shares — — 650
Preferred shares — — —
Stock dividend per share (share) Common shares — — —

Preferred shares — _ _

Based on profit for the year attributable to the owners of the controlling company.

Earnings per share is based on par value of W5,000 per share and is calculated by dividing net income by weighted average number of common
shares.

Cash dividend payout ratio is the percentage that is derived by dividing total cash dividend by profit for the year attributable to the owners of the
controlling company.

Cash dividend yield is the percentage that is derived by dividing cash dividend by the arithmetic average of the daily closing prices of our
common shares during the one-week period ending two trading days prior to the closing of the register of shareholders for the purpose of
determining the shareholders entitled to receive annual dividends.
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Historical dividend information

Number of consecutive years of dividends(1) Average Dividend Yield(!)
Interim dividends Annual dividends Last 3 years Last 5 years
— — 0.94 0.56

(1) The average dividend yield is calculated using the simple arithmetic average method, including the fiscal years in which no dividend was paid
(dividends were paid with respect to fiscal year 2021 only based on the dividend resolution date).

F. Matters relating to Articles of Incorporation

This information is omitted in quarterly reports in accordance with Korean disclosure rules, and we plan to include such information in our semi-
annual and annual reports.

2. Business

A. Business overview

We were incorporated in February 1985 under the laws of the Republic of Korea. LG Electronics and LG Semicon transferred their respective
LCD business to us in 1998, and since then, our business has been focused on the research, development, manufacture and sale of products that apply
display technologies such as OLED and TFT-LCD. Sorting by major sales product category, television, IT products and mobile and other products
accounted for 22%, 40% and 38% of our total sales, respectively, in the three quarters of 2023. Our customers primarily consist of global set makers,
and our top ten customers comprised 86% of our total sales revenue in the three quarters of 2023. As a company focused on exports, our overseas sales
accounted for approximately 97% of our total sales in the three quarters of 2023. We provide close local support through our overseas sales subsidiaries
located in the United States, Germany, Japan, Taiwan, China and Singapore.

We operate key production facilities in Korea, China and Vietnam, and as of September 30, 2023, our cumulative production capacity was
approximately 3.8 million glass sheets for the nine month period then ended, as converted into eighth-generation sheets (2200x2500mm). In order to
expand our production capacity of differentiated and competitive products such as OLED panels, our total capital expenditures on a cash out basis was
around W5.2 trillion in 2022. In 2023, we expect to reduce our capital expenditure to approximately in the W3 trillion range, as we strive to secure
financial stability.

The major raw materials for display panel production include glass, semiconductors, polarizers, organic matter, backlight units (“BLU”’) and
printed circuit boards (“PCB”), and the prices of our raw materials may fluctuate as a result of supply and demand in the market as well as changes in
our purchase quantity.

As securing production capacity through large scale investments in the display industry requires a long period of time, panel prices may fluctuate
due to the imbalance between the increase in production capacity and growth in demand. The sales performance of industry players is differentiated by
not only the production capacity of each company but also other competitive differences arising from factors including technology, product development
capability, manufacturing efficiency, quality control and customer relationships, along with the price differentiation incorporating such factors. In
addition, given the high proportion of our sales overseas, our sales of display panels are denominated mainly in U.S. dollars whereas our purchases of
raw materials are denominated mainly in U.S. dollars, Japanese Yen and Chinese Yuan. Accordingly, our profit margins may be affected by changes in
the exchange rates between the currencies. We strive to minimize the risk relating to foreign currency denominated assets, liabilities and operating cash
flow due to exchange rate fluctuations.

Our research and development expenses represent approximately 13% of our sales, and we are continually creating customer value through
systematic R&D activities for new products and technologies. Leveraging our competitive R&D activities, we are leading the display market by
providing differentiated values in display panel products utilizing our OLED and TFT-LCD technologies for various uses including television, IT and
mobile products, as well as automobiles and industrial uses.
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Consolidated operating results highlights

(M

@

(Unit: In billions of Won)

2023 Q1~Q3 2022 2021
Sales Revenue 13,935 26,152 29,878
Gross Profit (519) 1,124 5,305
Operating Profit (loss) (2,642) (2,085) 2,231
Total Assets 37,538 35,686 38,155
Total Liabilities 28,648 24,367 23,392

Industry
Industry characteristics

From the supply perspective, the display panel industry is technology- and capital-intensive in nature and requires mass production
through achieving an economy of scale.

From the demand perspective, the display panel industry tends to demonstrate a high level of volatility depending on the global
macroeconomic conditions, major regional sales events and/or seasonal factors.

Though the display panel industry is facing a short-term risk of decreased consumption of related goods and reduced confidence of
investors due to continued uncertainty in the global macroeconomic environment, there are continued opportunities in the display market
to meet changes in consumer lifestyle and specific consumer needs in the mid- to long-term.

In the market for television display panels, new opportunities from the expansion of the ultra-large TV market are expected to arise with
the increase of viewable content (including over-the-top services) and more diversified uses of television (such as playing video games).

In the market for traditional IT products such as laptops and desktop monitors, growth opportunities for new offerings such as gaming
products and portable products are expected to increase due to the continually expanding demand for digital content production and
consumption that utilize IT products in light of changes in lifestyle.

The growth in the market for smartphone products continued to be concentrated around high value-added products using plastic OLED
display panels that offer superior performance through design flexibility, low-power consumption and high resolution, in light of increased
use of smartphones for mobile contents and gaming purposes with the development of 5G communication infrastructure.

Growth Potential

The display panel industry is expected to continue to grow, as the essential role of display products as a key device and a necessity for
information and communication in daily lives of individuals as well as for industrial purposes becomes more pronounced. We are
strengthening our business base with a focus on customer value and developing new markets under our strategic plan to transition our
business to center around OLED, which has a strong future growth potential within the display panel industry. With respect to large-sized
display panels, we are focusing on securing OLED dominance in the market through differentiated products such as “OLED.EX” and
“Cinematic Sound” OLED display panels while leading the expansion into new business areas, such as transparent OLED display panels
and gaming display panels. In the small-sized display panel business, we are further expanding our production capacity by securing high
value-added and differentiated technology and stable operating capabilities for 6th generation plastic OLED smartphone displays while
continuing to grow our small- and medium-sized OLED business in other product lines, including automotive display panels. We are also
preparing to respond to new market opportunities, including automotive sound solutions, augmented reality and virtual reality.
Furthermore, in the medium-sized display panel business, we are increasing the proportion of premium products such as high resolution
and wide screen products based on IPS and Oxide technologies.

6
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Cyclicality

The display panel business is characterized by being highly cyclical and sensitive to fluctuations in the general economy. The industry
experiences recurring volatility caused by imbalances between supply and demand due to capacity expansion and changing production
utilization rates within the industry.

Macroeconomic factors and other causes of business cycles can affect the rate of growth in demand for display panels. Accordingly, if
supply exceeds demand, average selling prices of display panels may decrease. Conversely, if growth in demand outpaces growth in
supply, average selling prices may increase.

Market conditions

Most display panel manufacturers are located in Asia as set forth below. Competition in the TFT-LCD sector is intensifying amid
investments in new fabrication facilities led by Chinese panel manufacturers. In response, Korean panel manufacturers are continuing their
efforts to maintain their market leadership and differentiate themselves by transitioning their business focus to OLED products and
upgrading their TFT-LCD businesses.

a. Korea: LG Display, Samsung Display, etc.

b. Taiwan: AU Optronics, Innolux, CPT, HannStar, etc.
c. Japan: Japan Display, Sharp, etc.

d. China: BOE, CSOT, HKC, etc.

Our worldwide market share of large-sized display panels (i.e., panels that are 9 inches or larger) based on revenue is as follows:

2023 Q1~Q3 2022 2021

Panels for Televisions(D(2) 11.5% 23.6% 21.7%
Panels for IT Products(D 18.4% 18.8% 19.0%
Total() 13.9% 20.2% 19.9%

Source: Large Area Display Market Tracker (OMDIA). Data for 2023 Q1~Q3 are based on OMDIA’s estimates, as actual results for 2023 Q3 have
not yet been made available.
Includes panels for public displays.

4

Competitiveness and competitive advantages

Our ability to compete successfully depends on factors both within and outside our control, including the development of new and
premium products through technological advances, timely investments based on visibility of profitability, adaptable product portfolio and
flexible fabrication mix, achievement of competitive production costs through enhancing productivity and managing supply costs of
components and raw materials, our relationship with customers, success in marketing to our end-brand customers, general economic and
industry conditions and foreign exchange rates.
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C.

In order for us to compete effectively, it is critical to offer differentiated products that enable us to secure profit margins even during times
of a mismatch in the market supply and demand, to be price- and cost-competitive and to maintain stable relationships with customers.

A substantial portion of our sales is attributable to a limited number of end-brand customers and their designated system integrators. As
such, it is important to build a sustained relationship with such customers.

Developing new products and technologies that can be differentiated from those of our competitors is critical to the success of our
business. It is important that we take active measures to protect our intellectual property internationally. It is also necessary to recruit and
retain experienced key managerial personnel and skilled line operators.

As a leading technology innovator in the display industry, we continue to focus on delivering differentiated value to our customers by
developing various technologies and products, including display panels with WOLED/POLED, IPS, Oxide, in-TOUCH and other
technologies. With respect to OLED panels, following our supply of the world’s first 55-inch OLED panels for televisions in January
2013, we have shown that we are technologically a step ahead of the competition by continuing to enhance the performance of our
WOLED products and to offer differentiated large-sized OLED products such as our “Transparent,” “Cinematic Sound,” “Bendable,”
“Rollable” and “Gaming” large-sized OLED. Moreover, we have continually introduced differentiated plastic OLED products for
smartphones, automotive products, wearable devices and foldable notebook computers, among others. With respect to TFT-LCD panels,
we are leading the market with our competitive advantages in technology, including through our IPS, Oxide and LTPS technology-based
ultra-large and ultra-high definition (“Ultra HD” or “UHD”) television panels, desktop and notebook monitors featuring high resolutions,
differentiated designs and high frequency refresh rates, and specialized products for automotive, commercial and medical uses. Our
production facilities are also equipped to produce products incorporating in-TOUCH technology.

Moreover, we are maintaining and strengthening close long-term relationships with major global firms to secure customers and expand
partnerships for technology development.

New businesses

For our continued growth, we are actively exploring and preparing for new business opportunities in response to the changing market
environment. As such, we are continually reviewing and looking at opportunities in the display and promising new industries.

D.

Customer-oriented marketing activities

Through engaging in detailed analysis and acquiring insight on the market and industry conditions, technology, products and end-user consumers,
we seek to provide differentiated values that are customer- and consumer-friendly. In addition, we engage in activities that are geared to proactively
identify and offer meaningful benefits to customers and consumers. As a result, we are continually developing products that provide differentiated
values using our differentiated technologies. At the same time, we strive to create new markets and mutually benefit our business and our customers by
obtaining customer trust and satisfaction through our customer- and consumer-oriented marketing activities.

3. Major Products and Raw Materials

A.

Major products

We manufacture TFT-LCD and OLED panels, of which a significant majority is sold overseas.

8
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(Unit: In billions of Won, except percentages)

2023 Q1~Q3
Major Sales Percentages
Business area Sales type Items (By product) Usage trademark Revenue (%)
Panels for LG
Televisions televisions Display 3,015 21.6%
Panels for
monitors,
Display Goods/Products/Services/ notebook
Other sales IT computers LG
products and tablets Display 5,602 40.2%
Panels for
Mobile, smartphones, LG
etc. etc. Display 5,318 38.2%
Total 13,935 100.0%
B. Average selling price trend of major products

The average selling prices of display panels are subject to change based on market conditions and demand by product category. The average
selling price of display panels per square meter of net display area shipped in the third quarter of 2023 remained similar compared to the second quarter
of 2023, as a continued delay in the recovery in demand in light of the uncertain macroeconomic environment and a continued trend of inventory
adjustment in downstream industries impacted each of our major product groups differently. The average selling prices of display panels per square
meter of net display area may continually fluctuate in the future due to changes in market conditions.

(Unit: US$ / m2)

Average Selling Price(1)(2)

Period (in USS / m2)
2023 Q3 804
2023 Q2 803
2023 Q1 850
2022 Q4 708
2022 Q3 675
2022 Q2 566
2022 Q1 660
2021 Q4 806
2021 Q3 750
2021 Q2 703
2021 Q1 736

(1)  Quarterly average selling price per square meter of net display area shipped.
(2) Excludes semi-finished products in the cell process.

C. Major raw materials

Prices of major raw materials depend on fluctuations in supply and demand in the market as well as on changes in size and quantity of raw
materials due to the increased production of large-sized panels.
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(Unit: In billions of Won, except percentages)

Business area Purchase type Items Usage Cost(D)  Ratio (%) Suppliers
PCB 1,161 15.4% Youngpoong Electronics Co., Ltd., etc.
Polarizers 1,116 14.8% LG Chem, etc.
Display Raw BLU Display panel 902 12.0% Heesung Electronics LTD., etc.
materials Glass manufacturing 317 4.2% Paju Electric Glass Co., Ltd., etc.
Drive IC 716 9.5% LX Semicon, etc.
Others 3,323 44.1% —
Total 7,535 100.0%

- Period: January 1, 2023 ~ September 30, 2023.

(1) Based on total cost for purchase of raw materials which includes manufacturing and development costs, etc.
(2) Among our major suppliers, Paju Electric Glass Co., Ltd. is our affiliate, LG Chem is a member company of the LG Group and LX Semicon is an
affiliate of LX Holdings Corp.

. The market price of polarizers, which is a main raw material for display panels, decreased by 13% as of September 30, 2023 compared to
the end of the previous year, while the market price of glass remained similar over the same period.

. The market prices of PCB, drive IC and BLU, which are the main raw materials for display modules, decreased by 19%, 16% and 6%,
respectively, as of September 30, 2023, compared to the end of the previous year.

. The primary reason for the fluctuations in unit prices of our raw materials was the delayed recovery in demand due to a global economic
slowdown. The unit prices of raw materials may continue to fluctuate in light of changes in the market conditions of such materials as well
as various international economic and political factors.

4.  Production and Equipment
A. Production capacity and output

1) Production capacity
The table below sets forth the production capacity of our Gumi, Paju and Guangzhou facilities in the periods indicated.

(Unit: 1,000 glass sheets)
Business area Items Location of facilities 2023 Q1~Q3( 20221 2021

isplay isplay panel, etc. umi, Paju, Guangzhou , , ,
Displ Displ 1 Gumi, Paju, G hy 3,821 8,794 9,230

(1) Calculated based on the maximum monthly input capacity (based on glass input substrate size for eighth-generation glass sheets) during the year
multiplied by the number of months in a given period. The production capacity for facilities with adjusted utilization rates have been calculated
based on the maximum input capacity during the period.

2) Production output

The table below sets forth the production output of our Gumi, Paju and Guangzhou facilities in the periods indicated.

(Unit: 1,000 glass sheets)
Business area Items Location of facilities 2023 Q1~Q3(M  2022(H 20211

Display Display panel, etc. Gumi, Paju, Guangzhou 3,108 6,390 8,124

(1) Based on the production results (input standard) of each plant converted into eighth-generation glass sheets.

10
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5.

B. Production performance and utilization ratio

Production facilities

Gumi
Paju

Guangzhou

Available working hours in

(Unit: Hours, except percentages)

Actual working hours in

2023 Q1~Q3 2023 Q1~Q3 Average utilization ratio
5,448(1) 5,336(1) 97.9%
(24 hours x 227 days) (24 hours x 222.33 days) ’
6,552(1) 6,084(1) 92,99
(24 hours x 273 days) (24 hours x 253.5 days) e
6,552(1) 6,432(1) 98.2%

(24 hours x 273 days)

(24 hours x 268 days)

Number of days is calculated by averaging the number of working days for each facility.

C. Investment plan

In 2022, our total capital expenditures on a cash out basis was around W5.2 trillion. In 2023, we expect to reduce our capital expenditures to
approximately in the W3 trillion range in order to secure financial stability.

Sales

A. Sales performance

Business area

Display

(1
@

Based on ship-to-party.

(Unit: In billions of Won)

Sales types Items (Market) 2023 Q1~Q3 20221 2021
Products Display panel Overseas(l) 13,440 25,651 29,204
Korea(l) 441 668 621
Total 13,881 26,319 29,825
LCD, OLED
technology
Royalty patent Overseas(!) 13 12 14
Korea(l) 0 0 0
Total 13 12 14
Others Raw materials,
components,
etc. Overseas(1) 30 24 27
Korea(l) 12 10 12
Total 42 34 39
Total Overseas(l) 13,482 25,687 29,245
Korea(l) 453 678 633
Total 13,935 26,365 29,878

Sales excluding forward exchange hedging loss of W213 billion for currency risk management of expected export transactions, which has been

reclassified to revenue.

B. Sales organization and sales route

. As of September 30, 2023, each of our television, IT and mobile businesses had individual sales and customer support functions.

11
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Sales subsidiaries in the United States, Germany, Japan, Taiwan, China and Singapore perform sales activities and provide local technical
support to customers.

Sales of our products take place through one of the following two routes:

1) LG Display Headquarters and overseas manufacturing subsidiaries > Overseas sales subsidiaries
(USA/Germany/Japan/Taiwan/China/Singapore), etc. = System integrators and end-brand customers = End users

2) LG Display Headquarters and overseas manufacturing subsidiaries = System integrators and end-brand customers = End users

Sales performance by sales route

Sales performance Sales route(!) Ratio
Overseas Overseas subsidiaries 95.6%
Headquarters 4.4%
Overseas sales portion (overseas sales / total sales) 96.8%
Korea Overseas subsidiaries 6.2%
Headquarters 93.8%
Korea sales portion (Korea sales / total sales) 3.2%

Percentage by sales route is based on revenue from the Display business segment.

C.

Sales methods and sales terms

Direct sales and sales through overseas subsidiaries, etc. Sales terms are subject to change depending on the fluctuation in the supply and
demand.

Sales strategy

With respect to television products, we are expanding the premium television market with our OLED televisions and working towards
strengthening our business portfolio and reinforcing consumer values through new businesses such as gaming and transparent products.
We are also securing business stability in the LCD market with products that are commercially differentiated while mainly targeting global
customers.

With respect to IT products, we are securing stable sales by having major global personal computer and home electronics manufacturers as
our primary customer base, and we are also continually strengthening the sales of high-resolution, IPS, narrow bezel and other high-end
display panels for monitors, notebook computers and tablets.

With respect to a wide range of products including smartphones, wearable devices, commercial products (including interactive
whiteboards and video wall displays among others), industrial products (including aviation and medical equipment, among others) and
automotive display products, we have continued to build a strong and diversified business portfolio and expanded our global customer
base by leveraging the strength of our differentiated products that apply plastic OLED, Tandem n, IPS, in-TOUCH, Super Narrow bezel
and other technologies to enable higher resolution and higher reliability.

12
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E. Major customers

. Customers “A” and “B” each accounted for more than 10% of our sales revenue in the three quarters of 2023 and 2022. Our sales revenue
derived from our top ten customers comprised 86% of our total sales revenue in the three quarters of 2023 and 85% in the three quarters of
2022.

6. Purchase Orders

. We supply some of our products in accordance with the production plans of automobile manufacturers. However, the volume of our supply
is subject to fluctuation depending on the customers’ actual order volume and future market conditions, and it is not possible to accurately
predict the changes in demand resulting from changes in the domestic and global economic environment. Moreover, as of September 30,
2023, we do not have purchase order contracts that recognize revenue by measuring progress towards satisfaction of performance
obligation by using the cost-based input method.

7.  Risk Management and Derivative Contracts
A. Risk management
(1) Major market risks

Our business is exposed to credit risk, liquidity risk and market risk. Accordingly, we operate a risk management system that identifies and
analyzes these risks while monitoring and managing risk level by establishing appropriate risk controls in order to ensure that such risks do not exceed
certain threshold levels.

Market risk refers to the risk that income from the financial instruments that we hold or the fair value of such financial instruments will fluctuate
due to fluctuations in market prices, such as exchange rates, interest rates and prices of equity securities. The objective of our market risk management
system is to manage and control our exposure to market risk within an acceptable level while optimizing our profit levels.

2) Risk management method

As the average selling prices of OLED and TFT-LCD panels can continue to decline over time irrespective of industry-wide cyclical fluctuations,
we may find it hard to manage risks associated with certain factors that are outside our control. However, we counteract such declines in average selling
prices by increasing the proportion of high value added panels in our product mix while also implementing various cost reduction measures.

In addition, in order to manage our risk against foreign currency fluctuations, we eliminate such risk by adopting a policy of maintaining our net
exposure risk within an acceptable level by buying or selling foreign currencies at spot rates, when necessary, to address short-term imbalances in the
inflow and outflow of foreign currency funds. We also continually monitor our currency position and risk for other monetary assets and liabilities
denominated in foreign currencies, and when needed, we may from time to time enter into cross-currency interest rate swap contracts and foreign
currency forward contracts. Furthermore, we have adopted a policy aimed at minimizing uncertainty and financial costs arising from interest rate
fluctuations and manage our interest rate risk through periodic monitoring of interest rate trends and adoption of appropriate countermeasures.

B. Derivative contracts
1) Currency risks

. We are exposed to currency risks on sales, purchases and borrowings that are denominated in currencies other than in Won, our functional
currency. These currencies are primarily the U.S. dollar, the Chinese Yuan and the Japanese Yen.
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Interest on borrowings is denominated in the currency of the borrowing. Generally, borrowings are denominated in currencies that match
the cash flows generated by our underlying operations, primarily in Won, the U.S. dollar and the Chinese Yuan.

As of the end of the reporting period, in order to avoid risks of exchange rate fluctuations on the fair value of advance received, we entered
into long position currency forward contracts of US$1,200 million with Standard Chartered Bank and others. As of the end of the reporting
period, among the valuation gains and losses of derivatives to which fair value hedge accounting is applied, there is no ineffective portion,
and we recognized a valuation gain of W20 billion and a valuation loss of W3 billion (purchase commitment: USD 1,200 million, contract
exchange rate: W1,289.11~1,310.08) as part of our foreign currency translation gains and losses. With regard to fair value hedging, the
maximum expected period of exposure to fair value fluctuation risk from hedged transactions is within 28 months from the end of the
reporting period.

As of the end of the reporting period, in order to avoid risks of interest rate fluctuations and exchange rate fluctuations on foreign currency
denominated borrowings with floating interest rates, we entered into an aggregate of USD 2,065 million and CNY 345 million cross
currency swap agreements with KB Kookmin Bank and others, for which we have not applied hedge accounting. Any rights or obligations
arising from derivative contracts that do not apply hedge accounting are measured at fair value and are accounted for as assets and
liabilities, whereas any resulting valuation gain or loss is recognized as profit or loss at the time such valuation gain or loss is incurred. We
recognized a gain on valuation of derivative instruments in the amount of 294 billion and a loss on valuation of derivative instruments in
the amount of W200 billion with respect to the above foreign exchange derivative instruments held during the reporting period.

Interest rate risks

Our exposure to interest rate risks relates primarily to our floating rate long term loan obligations. We have established and are managing
interest rate risk policies to minimize uncertainty and costs associated with interest rate fluctuations by monitoring cyclical interest rate
fluctuations and enacting countermeasures.

As of the end of the reporting period, we entered into an aggregate face value of US$1,565 million (equivalent to Won 2,104.6 billion) in
cross-currency interest swap agreements with Hana Bank and others, and an aggregate of W990 billion in interest rate swap agreements
with China Construction Bank and others, for which we have not applied hedge accounting. We recognized a gain on valuation of
derivative instruments in the amount of W2 billion and a loss on valuation of derivative instruments in the amount of W1 billion with
respect to our interest rate derivative instruments held during the reporting period.

We are managing the transition to alternative benchmark reference rates through the insertion of replacement clauses for financial
instruments tied to interbank lending rates (“IBORs”) that have not yet been converted. As of September 30, 2023, the remaining financial
instruments tied to IBORs which we are exposed to will be replaced from USD London Interbank Offered Rate (LIBOR) rates to the
Secured Overnight Financing Rates (SOFR) in accordance with certain replacement guidelines. Even if a replacement clause has been
inserted, if the interest rate of the financial instrument is still tied to an IBOR, we consider such financial instrument as not yet having been
converted.
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8.  Major Contracts

Our material contracts, other than contracts entered into in the ordinary course of business, are set forth below:

Type of agreement Name of party Term Content
Technology licensing/supply agreement Hewlett-Packard ~ January 2011 ~ Patent licensing of semi-conductor device
technology

Ignis July 2016 ~ Patent licensing of OLED related technology
Innovation, Inc.
HannStar December 2013 Patent cross-licensing of LCD technology
Display
Corporation
AU Optronics August 2011~ Patent cross-licensing of LCD technology
Corporation
Innolux July 2022 ~ Patent cross-licensing of LCD technology
Corporation
Universal January 2015 ~ Patent licensing of OLED related technology
Display December 2025
Corporation
Semiconductor January 2021 ~ Patent licensing of LCD and OLED related
Energy December 2030 technology
Laboratory

M
@

Research & Development (“R&D”)
A. Summary of R&D-related expenditures

(Unit: In millions of Won, except percentages)

Items 2023 Q1~Q3 2022 2021
R&D Expenditures (prior to deducting governmental subsidies) 1,827,983 2,431,590 2,127,705
Governmental Subsidies (334) (1,008) (941)
Net R&D-Related Expenditures 1,827,649 2,430,582 2,126,764
R&D Expenses 1,436,283 1,927,828 1,813,876
Accounting Treatment(1) Development Cost (Intangible Assets) 391,366 502,754 312,888
R&D-Related Expenditures / Revenue Ratio(?)
(Total R&D-Related Expenditures +~ Revenue for the period x 100) 13.1% 9.3% 7.1%

For accounting treatment purposes, R&D expenses are presented as research and development expenses in our statements of comprehensive

income, net of amortization of capitalized intangible asset development costs.
Calculated based on the R&D-related expenditures before subtracting government subsidies (state subsidies).

B. R&D achievements

Achievements in 2021

(1) Developed the world’s first bendable OLED television display product (65 UHD)

. Implemented both flat and bendable forms based on the scene usage and provided diverse form factors to customers

2) Developed the world’s first 83”” OLED television display product
. Increased the range of options for customers by developing the new 83” UHD

3) Developed the world’s first QHD 240Hz gaming notebook product (15.6)

. Developed the world’s first QHD resolution 240Hz high-speed notebook product (obtained panel characteristics through new design and

process optimization)
. Led the QHD high-speed gaming product market
“4) Developed the world’s first high contrast ratio 2000:1 monitor product (277, 31.5”)

. Developed the world’s first IPS contrast ratio 2000:1 monitor product through the development of high contrast nega-LC material

(Existing product: posi-LC, 1000:1)
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)

(6

Led the high-end display quality product market

Developed the world’s first 42”” OLED television display product

Expanded the product segment by developing the new 42” UHD display panel
Developed our first Auto LCD 750R extreme curvature product (12.66” FHD)
Achieved differentiated design by developing LTPS 750R extreme curvature product

Achievements in 2022

M

@

3)

(6

(7

®)

Developed the world’s first 16:18 aspect ratio monitor product (27.6” SDQHD)

Developed a 27.6” (21.5”, 21.5”, vertical arrangement) monitor product, which is optimized for multi-tasking amid the increase in working
remotely as a result of the COVID-19 pandemic

Created a new market through the development of a new aspect ratio (16:18, 2560x2880) product
Developed our first three-sided “Borderless” notebook panel product (13.4” WU XPS)

Led the high-end market by adopting a new, three-sided borderless design applying low power consumption variable refresh rate
technology

Developed the world’s first 97 OLED TV product
Developed a product that outperforms competitors’ products both in display quality and in size in the high-end market

Strengthened the global trend towards OLED dominance by expanding our extra-large OLED TV product lineup and secured related
original technology

Developed the world’s first Curved 1,900R Black monitor product (34”)

Developed the world’s first IPS Black Curved monitor product (contrast ratio 2000:1) by utilizing nega-LC material
Led the high-end Curved product market

Developed our first 12.3” cluster product utilizing VDA 3D technology

Utilizing VDA (Viewing Distance Adaption) technology, developed a 12.3” cluster product that applies glassless 3D technology and
changes the user’s viewing distance while driving

Developed the world’s first 12.3” cluster product utilizing DLC technology

Utilizing DLC (Double LGP Control) technology, developed a 12.3” cluster product which display is, when positioned in the passenger
seat, visually recognizable from the passenger seat but not from the driver’s seat.

Developed the world’s first META technology-applied product (gaming products: 27, 45”; and television products: 4K 77/65/55”,
8K 777)

Utilizing the development of META OLED technology, entered the gaming monitor market and strengthened flagship leadership in the
premium TV market

1) Gaming product (277, 45”): Secured high PPI luminance performance based on the META technology and provided a display optimized
for gaming through high-speed (240 Hz), fast response time (0.03ms) and curved technology

2) Large television (4K/8K): Developed product with world’s best picture quality (luminance/viewing angle) based on META technology
Developed the world’s first IPS Gaming FHD 480Hz monitor product (24.5)
Applied high-performance Oxide-TFT BCE-4 cell to 480Hz FHD screens

Received the 2023 CES Award in Best Innovation / Gaming / Computer Accessory category

Achievements in 2023

(M

Developed the world’s first small- and medium-sized transparent WOLED product (30” HD)

Expanded market coverage with the development of a new product size (30”) for transparent small- and medium-sized display

16



Table of Contents

. Strengthened market leadership through achieving a transparency rate of 45% and increased luminance (600/200 nit)
2) Introduced the world’s first foldable pen touch notebook (17”)

. Developed OLED panel for notebooks utilizing differentiated technologies such as the tandem OLED and a special folding structure

10. Intellectual Property

As of September 30, 2023, our cumulative patent portfolio (including patents that have already expired) included 27,275 patents in Korea and
33,662 patents in other countries. In the first three quarters of 2023, we registered 1,782 patents in Korea and 1,662 patents in other countries.

11. Environmental and Safety Matters

In order to minimize the environmental impact of our business activities, we are actively responding to environmental regulations applicable to
our products and business sites.

A. Business environment management

We have installed and operate various types of prevention facilities to minimize the emission of environmental pollutants generated in our
production process. With respect to air and water pollutants, we set and manage our internal standard at 70% of the permitted levels under the regulatory
emission standards. In addition, in order to establish a resource circulation system, we operate a proprietary system to monitor waste from its generation
to treatment, have developed waste treatment technology and identified suitable recycling companies to reduce the amount of waste we generate and
maximize recycling.

In addition, as we were designated a target company for the greenhouse gas emission trading system in 2015, we allocate and monitor our
greenhouse gas emissions every year. In order to continually promote the reduction of greenhouse gas emissions, we have set a medium- to long-term
goal to reduce the emission level by continually investing in facility improvements and monitoring our emission levels.

We are subject to a variety of environmental laws and regulations, and operations at our manufacturing plants are subject to regulation and
periodic scheduled and unscheduled on-site inspections by the Ministry of Environment and local environmental protection authorities. The primary
types of environmental laws applicable to us include the following:

(1)  Environmental pollutant emission regulations: Clean Air Conservation Act, Water Quality Conservation Act, Wastes Control Act,
Environmental Impact Assessment Act, etc.

(2) Greenhouse gas e